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LINE 


The  Cameron  Duplex  Trimmer  and  Slitter 
interlocked  with  the  Dexter  continuous  plate¬ 
feeding  device,  sets  a  new  high  in  body-blank 
production. 

It  heads  the  Cameron  High-Speed  Can  Making 
Line.  The  subsequent  operations  of  can- 
manufacture  are  also  performed  by  smooth¬ 
running,  dependable,  automatic  machines. 


Every  Machine  for  Can-Makers! 


CAN  MACHINERY  CO. 
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►every  one  knows  with  what  unerring  judg¬ 
ment  the  crow  directs  his  flight.  Over  hill  and 
dale  he  goes,  adjusting  his  course  when  nec¬ 
essary,  but  always  arriving  at  his  destination 
by  the  shortest  possible  route. 

How  simple  our  traffic  problems  would  be 
if  we  could  ship  our  cans  to  you  by  the  same 
method,  but  failing  that  we  do  the  next  best 
thing.  We  build  our  plants  at  convenient 
points  near  the  canning  centers.  Consequently, 
the  country  is  dotted  with  Continental's  modern 
plants,  all  fully  equipped  and  ready  to  give 
you  the  prompt,  reliable  service  you  must  have 
when  you're  canning. 


When  necessary  we  employ  devious  routes 
to  reach  your  cannery,  and,  while  we  are 
earthbound  in  our  choice  of  transportation,  we 
are  not  hidebound  by  method.  We,  too,  ad¬ 
just  our  course  to  insure  the  safe  arrival  of 
your  cans  at  their  destination,  on  time. 

This  progressive  policy  provides  real  in¬ 
surance  against  a  host  of  disrupting  influ¬ 
ences  which  might  normally  hold  up  your 
order.  Remember,  this  is  only  one  of  many 
important  reasons  why  you  should  do  busi¬ 
ness  with  Continental.  It  will  pay  you  to 
investigate  the  others — ask  any  Continental 
representative. 


CONTINENTAL  CAN  COMPANY 

NEW  YORK  •  CHICAGO  •  SAN  FRANCISCO  •  MONTREAL  •  TORONTO  •  HAVANA 
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Established  1878 

The  BUSINESS  and  MARKET  JOURNAL  of  the  CANNED  FOODS  INDUSTRY 


EDITORIALS 

Opposition  in  force — The  big  guns  have 

unlimbered  their  heavy  artillery,  backed  up 
by  the  associations  in  most  part,  in  opposition 
to  the  Name-On-The-Label  clause  in  the  new  pure  food 
law,  and  of  course  the  whole  jobbers’  label  contingent 
is  loud  in  its  opposition.  To  thinking  canners  this 
ought  to  prove  the  need  for  such  clause,  as  it  does 
to  the  entire  consuming  public,  and  especially  to  the 
multitudes  in  the  various  Consumers  Leagues.  The 
public  is  aroused  and  wants  this  legislation,  and  they 
regard  the  denial  by  the  industry  as  not  only  unfair, 
but  the  best  of  all  reasons  why  the  law  should  be  so 
amended.  Director  Campbell  has  rebuked  us  for  our 
forgetfulness,  or  oversight,  saying  that  this  very  clause 
was  originally  in  the  Copeland  bill,  and  he  adds:  “You 
know  how  emphatically  every  trade  group  denounced 
the  measure,”  and  we  are  supposed  to  deduct  from  this 
that,  since  those  who  would  be  governed  by  such  a 
law,  do  not  want  that  law,  it  was  of  course  dropped. 
Mr.  Campbell  added:  “You  should  know  also,  if  you 
have  kept  abreast  of  developments,  how  futile  our  pleas 
meanwhile  have  been  for  legislation  which  would  pro¬ 
tect  the  consumer  and  honest  manufacturers,  particu¬ 
larly  the  little  fellow.”  And  that  is  the  very  reason 
we  have  tried  to  arouse  our  industry  to  its  duty:  to 
co-operate  wholeheartedly  with  public  demand,  and  to 
further  the  interests  of  the  honest  manufacturers,  by 
demanding  the  inclusion  of  this  clause  in  the  new 
pure  food  bill.  It  is  even  more  than  that,  in  respect 
to  the  canners  and  their  prosperity :  it  is  the  only  way 
they  can  get  their  industry  out  of  the  slough  of  despond 
in  which  it  is  today,  and  the  only  way  in  which  any 
canner  can  build  his  business  to  worthwhile  propor¬ 
tions:  his  name  on  every  can  he  packs  and  sells.  It 
is  the  only  way  that  junk  and  slop  packs  can  be  elimin¬ 
ated,  and  their  effect  upon  the  price  market  ended. 

Mr.  Arjay  Davies  answers:  “It  strikes  us  that  you 
have  but  one  view  in  mind — in  principle  correct,  in 
application  impossible.”  It  is  correct,  and  it  is  not 
impossible  of  accomplishment,  if  every  canner  who 
reads  this  storms  Washington  with  a  demand  for  the 
clause.  There  is  yet  time. 

And  on  the  Sauthoff  bill,  the  industry  objects,  only 
the  Tri-State  Packers  appearing  for  the  bill.  State 
and  Government  officials,  and  representatives  of  the 
Consumers  Leagues  were  present  to  urge  its  adoption, 
but  a  whole  array  of  headliners  from  canners  and 
associations,  and  from  supply  men,  opposed.  The  In¬ 
formation  Letter  gives  no  mention  of  any  favorable 
reasons  or  arguments  submitted,  but  presents  nine 
objections  to  this  simplification  of  cans,  though  we  do 
not  imagine  that  the  objectors  are  very  proud  of  the 
array  of  arguments  (objections)  used.  We  could  re¬ 
write  the  nine,  with  but  very  slight  change  in  any,  to 


make  them  all  substantial  reasons  for  the  passage  of 
the  Sauthoff  bill.  The  opposition  has  presented  a  very 
weak  case,  and  if  the  industry  were  but  hearty  backers 
of  this  very  desirable  piece  of  legislation,  it  would  be 
passed  in  a  flurry.  The  Chairman  of  the  hearing  evi¬ 
denced  this  when  he  said  they  were  not  satisfied  with 
the  objections  and  wanted  more  evidence. 

The  old  Baltimore  canner,  who,  early  in  the  in¬ 
dustry’s  history,  said  that  the  industry  contained  with¬ 
in  itself  the  seeds  of  its  own  destruction,  may  have  been 
more  correct  than  he  knew.  The  industry  just  won’t 
let  go  the  opportunity  to  deceive;  to  keep  the  con¬ 
sumer  guessing ;  won’t  come  clean  with  the  public ;  and 
the  time  will  come  when  that  public  will  react,  and 
that  will  not  help  the  canned  foods  industry,  if  it  does 
not  kill  it.  “Hell  hath  no  fury  like  a  woman  scorned.” 

MERCHANDISINCj — We  had  the  honor  to  be  in¬ 
vited  to  speak  to  the  Spring  Meeting  of  the  Pennsyl¬ 
vania  Canners  Association,  at  State  College,  Pa.,  this 
week.  We  do  not  make  speeches,  but  we  prepared  a 
paper,  and  read  it,  and  if  it  applies  to  Pennsylvania 
canners  it  also  applies  to  others,  and  you  may  like  it. 
Here  it  is: 

Mr.  President  and  Members: 

You  have  complimented  me  by  extending  this  invita¬ 
tion  to  meet  in  exclusive  conference  with  you,  and  I 
wish  that  it  were  possible  to  tell  you  just  what  to  do 
to  restore  your  industry  to  prosperity,  and  keep  it  on 
that  basis.  In  the  vernacular,  that  is  right  down  our 
alley;  what  we  have  considered  as  our  “job”  or  mission 
in  life,  i.  e.,  to  help  the  canners  and  the  canning  in¬ 
dustry,  using  The  Canning  Trade  as  the  vehicle.  It 
is  a  long  cry  back  over  the  60  years  when  we  started 
that  job,  but  while  our  industry,  along  with  all  others, 
is  under  a  cloud  today  it  would  be  wrong  to  think  that 
the  effort  has  been  a  failure.  Canned  foods  have  prog¬ 
ressed  wonderfully,  in  total  production,  improved 
quality,  safety  and  keeping  qualtities,  and,  all  things 
considered  as  we  glance  down  those  corridors  of  time 
and  recall  the  many  impediments  canners  themselves 
have  placed  in  the  way  of  better  growth — poor  quali¬ 
ties,  slack-filled  cans,  deceptive  labelling,  etc.,  the 
growth  in  popular  approval — ^yes,  we  may  say  the 
enthusiastic  reception,  now  accorded  the  billions  of 
cans  annually  produced  and  sold,  is  well  nigh 
miraculous. 

What,  then,  is  the  matter  with  the  canning  industry  ? 

Unconsciously  you  seem  to  have  answered  your  own 
question  in  the  heading,  or  title,  assigned  to  the  re¬ 
marks  you  have  asked  me  to  make :  “Modern  Merchan¬ 
dising  for  Pennsylvania  Canners,”  and  it  might  be 
added,  for  the  canners  of  all  sections.  That  is  what’s 
the  matter  with  the  canning  industry :  it  lacks  modern 
merchandising  methods. 

EXAMPLES:  If  anyone  of  you  packs  quality,  and 
expects  to  build  his  business  upon  a  solid  foundation, 
you  know  you  have  to  identify  it,  that  is  to  put  your 


6 


THE  CANNI  NC  TRADE 


March  28,  19SS 


name  and  address  upon  every  can.  Many  of  you  do 
that  with  the  better  quality  goods,  as  does  every  single 
one  of  the  recognized  successful  canning  firms  in  the 
business :  Heinz,  Campbell,  Libby,  Del  Monte,  Stokeley, 
etc.,  etc.,  and  then  you,  and  some  others,  run  a  number 
of  fake  labels,  brands,  and  names,  which  you  use  on 
the  off-grades,  and  more  of  you  sell  such  goods  for 
jobbers’  labels.  Is  it  modern  merchandising  to  set  up 
such  competition  with  your  better  grades?  Why  do 
you  go  into  competition  with  yourself?  Wouldn’t  you 
be  better  off  to  put  your  name  on  every  can — on  those 
sold  for  jobbers’  labels  as  well  as  all  others — and  then 
state  plainly  on  the  “other”  grades,  “These  are  second 
grade  goods;  we  pack  a  finer,  under  (name  your  good 
label)  ?”  And  on  the  still  worse — ^but  we  hope  good 
food  and  well-filled  cans — “This  is  our  third  grade, 
packed  from  sound,  clean  run-of-field  stock  FOR 
SOUPS  or  STEWING:  we  also  pack  (your  good  label) 
our  finest,  and  likewise  (the  second  label).” 

It  is  the  dogrel  labels  and  brands,  and  qualities,  that 
break  the  market  on  all  you  pack;  they  are  the  ones 
used  to  quote  the  market  and  break  your  price,  and  you 
furnish  the  munition  to  kill  your  own  business.  When 
your  broker  phones  the  market  at  a  low  price,  you  not 
only  will  not  demand  to  know  the  name  of  the  canner 
making  such  a  low  price,  and  the  amount  of  goods  sold, 
but  you  won’t  even  demand  to  know  the  quality  sold  at 
the  price.  You  won’t  help  nail  the  lies  which  take 
money  out  of  your  pocket.  If  you  do  ask  him  and  he 
names  a  canner,  stop  right  there  and  call  that  canner 
and  ask  the  truth,  and  both  of  you  will  be  saved  money 
nine  times  out  of  10.  You  are  hung  separately  because 
you  will  not  hang  together.  Do  you  know  any  other 
industry  with  such  antiquated  merchandising  methods  ? 
And  we  have  said  nothing  about  the  canner  who  sells 
his  best  qualities  for  jobbers’  labels,  and  saves  the  rest 
for  his  own! 

How  many  of  you  wrote  or  wired  your  Senator  to 
include  a  “Name-On-The-Label”  clause  in  the  new  pure 
food  law?  None?  Yet  that  is  the  surest,  the  quickest 
and  the  cheapest  thing  you  could  do  to  restore  the 
canned  foods  market  to  a  normalcy  worthwhile.  There 
is  still  time. 

HOW  MODERN  ARE  YOUR  SALES  METHODS? 
— The  canning  industry  in  this  country  is  just  about 
100  years  old — and  that  is  the  exact  age  of  its  selling 
methods  today.  Some  one  told  the  original  canner  that 
he  could  not  afford  to  sell  his  own  products,  and  that 
has  been  handed  down  as  a  precious  heirloom  to  every 
canner  since.  EVERYTHING  else  in  the  merchandis¬ 
ing  world  has  long  since  gotten  away  from  that  idea ; 
the  first  thing  anyone  entering  any  other  business 
grabs  for  is  a  competent  selling  force — a  manager  of 
sales  with  a  sufficient  force  to  put  the  products  on  the 
market  at  a  profit,  THEIR  goods  and  no  others’. 

If  a  new  product,  in  all  probability  the  President 
went  out  and  LEARNED  HOW  TO  SELL  IT ;  learned 
what  had  to  be  done  to  sell  it;  learned  thru  the  hard 
school  of  experience  and  hard  knocks,  and  then  was 
able  to  direct  and  keep  going  the  sales  force  he 
assembled,  or  the  salesman;  and  he  never  rested  until 
he  had  become  an  expert  salesman  of  his  own  goods. 

There  is  an  old  adage:  “If  you  want  a  thing  done, 
go ;  if  you  are  indifferent  about  it,  send.”  The  canners 


can  no  longer  be  indifferent  about  the  sales  end  of  their 
business,  because  it  is  that  end  that  brings  in  the 
money,  or  the  sheriff. 

But  do  not  expect  top-notch  salesman  to  work  for 
2  per  cent  to  5  per  cent.  In  this  world  you  usually  get 
what  you  pay  for.  Orders  at  the  market  are  gifts,  not 
sales — “order-takers”.  Real  salesmen  would  get  5 
cents  to  15  cents  per  dozen  above  the  low  market  price, 
and  would  well  earn  their  pay.  They  would  carry  one 
line ;  talk  that  one  line ;  see  only  that  one  line — day  and 
night.  This  is  being  done  by  the  successful  canners, 
and  they  are  free  of  market-price  worries.  There  are 
Agents,  representing  one  house,  quoting  only  the  prices 
named  by  that  house,  never  their  own.  They  really 
“SELL”. 

The  best  buyers  greatly  prefer  such  representatives ; 
they  are  always  eager  to  meet  good  quality,  steadily 
maintained.  Their  troubles  come  from  the  indis¬ 
criminate,  low  quality  sellers  or  offers. 

SCHEMES — Times  like  the  present  tempt  men  to 
all  sorts  of  short-cuts  or  new  plans,  or  schemes. 
Adversity  is  a  great  teacher. 

Here  is  one  scheme  that  just  came  to  our  desk,  from 
George  W.  Drake,  who  has  long  been  in  the  canning 
business,  as  salesman,  processor  and  owner,  and  was 
Secretary  of  the  Western  Packers  Association  years 
ago.  (Mr.  Drake’s  article  appears  elsewhere  in  this 
issue.) 

You  Pennsylvania  canners  might  form  yourselves 
into  an  organization  like  that;  use  the  Keystone  Seal 
of  your  State  as  your  emblem.  White  for  grade  A; 
Red  for  grade  B,  and  Blue  for  grade  C;  advertise  to 
the  entire  State  at  small  cost,  and  if  you  policed  your 
members  rigidly,  possibly  develop  a  great  market  for 
your  goods.  Any  number  of  you  might  band  together 
to  cover  all  possible  products,  and  sell  under  one  brand. 
But  after  you  have  done  all  this  the  ultimate  success 
of  the  scheme  would  all  hang  on  your  ability  to  SELL. 

There  is  not  a  canned  foods  buyer  in  the  country  who 
will  not  sit  up  and  listen  to  you,  if  you  insist,  when 
you  call  on  him  personally,  that  you  are  offering  him 
a  quality,  at  the  price,  which  will  make  repeat  cus¬ 
tomers;  that  the  quality  will  run  uniformly  thru  the 
year,  as  you  take  care  of  his  needs ;  that  you  intend  to 
build  a  solid  consumer  business,  thru  him  and  his  re¬ 
tailers,  on  your  brand,  by  supplying  a  quality  that 
pleases,  and  that  you  will  spend  some  money  advertis¬ 
ing  in  his  territory  to  make  the  brand  well  known,  and 
keep  it  moving  off  the  retailer’s  shelves.  His  jaw  will 
drop  when  he  realizes  that  there  is  salesmanship  being 
put  behind  canned  foods — but  he’ll  like  it. 

If  you  decide  to  enter  this  School  of  Salesmanship,  as 
you  or  some  of  the  key  men  in  your  employ  have  plenty 
of  time  to  do,  you  will  be  agreeably  surprised  at  the 
warm  reception  given  to  a  man  who  actually  packs 
canned  foods,  knows  them  from  the  ground  up,  and  can 
answer  intelligently  any  of  the  many  questions  he  has 
in  the  back  of  his  head. 

Some  of  you  may  be  surprised  to  learn  that  your 
quality  is  not  up  to  what  you  think  it  is ;  but  that  will 
do  you  good,  too. 

All  of  which  brings  us  right  back  to  the  title  of  this 
talk — and  the  answer:  What  you  lack  as  canners  is 
Modern  Merchandising  Methods. 
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BABY  FORDHOOK 


A  New  Small,  Thick  Seeded  Bush  Lima  Bean 


by  ROY  MAGRUDER,  Olericulturist 

Division  of  Fruit  and  Vegetable  Crops  and 
Diseases,  Beltsville,  Md. 

United  States  Department  of  Agriculture,  Bureau  of 
Plant  Industry 

History — Baby  Fordhook  lima  bean  originated  as 
the  result  of  continued  selection  and  inbreeding 
in  the  progeny  of  a  cross  between  the  Fordhook 
and  Henderson  Bush  lima  varieties  made  in  1924  at  the 
Ohio  Agricultural  Experiment  Station,  Wooster,  Ohio, 
while  the  writer  was  connected  with  that  station.  Selec¬ 
tions  of  field-grown  plants  were  made  in  Ohio  until  1931 
when  the  writer  accepted  a  position  with  the  Bureau  of 
Plant  Industry,  U.  S.  Department  of  Agriculture.  Pre¬ 
liminary  yield  tests  in  1931  disclosed  that  the  line  in 
which  the  present  type  occurred  was  not  uniform. 
Selected  plants  were  then  grown  in  a  screened  green¬ 
house  where  cross-pollination  by  insects  was  prevented, 
until  1935  when  the  present  type  was  isolated. 

VARIETAL  CHARACTERISTICS 

SEASON  OF  MATURITY — Plants  start  blooming  in 
35  to  40  days  from  the  date  of  seedling  emergence; 
usable  beans  are  produced  in  56  to  61  days,  and  crop  is 
in  prime  condition  for  canning  or  freezing  in  72  to 
80  days 

PLANT — Small,  12  to  15  inches  high  by  12  to  24 
inches  wide ;  dwarf  with  short  to  medium  length 
terminal  branch  and  many,  short,  fairly  stout,  erect 
lateral  branches  (see  Figure  1) ;  terminal  leaflet  small, 
2  to  2%  inches  by  2^4  to  3i/4  inches  long,  dull  dark 
green  in  color. 

PODS — Very  numerous,  mostly  borne  close  to  the 
ground  but  may  be  scattered  throughout  the  plant  when 
grown  under  very  favorable  conditions;  very  small,  2 
to  2V2  inches  in  length,  9/16  to  12/16  inches  wide, 
5  16  to  6/16  inches  thick;  slightly  curved  when  viewed 
from  the  side,  straight  when  viewed  from  the  edge 
elliptical  to  oval  in  cross-section;  pod  surface  very 
slightly  depressed  between  the  beans ;  point  of  pod  very 
short,  stiff  and  sharp. 

GREEN  SHELL  BEANS — 3  and  4  in  number;  very 
tightly  packed  in  pod  producing  flat  areas  where  the 
beans  touch  one  another;  very  small  and  very  thick; 
relatively  deep  green  in  color,  later  turning  to  pale 
green  and  then  light  cream;  high  in  quality. 


Fig.  1. — Plant  of  Baby  Fordhook,  x  1/5,  with  leaves  stripped  off  to  show 
number,  size  and  position  of  pods.  Note  also  the  two  mature  leaves  and  a 
portion  of  the  extensive  root  system. 


DRY  SEEDS — Very  small,  1,100  to  1,200  per  pound ; 
sub-circular  in  outline  with  flattened  end  or  ends,  oval 
in  cross-section;  light  cream  with  greenish  tint. 


ADAPTABILITY  AND  USE 


Baby  Fordhook  was  produced  primarily  for  use  as 
a  canning  or  freezing  baby  lima,  combining  the  quality 
of  Fordhook  and  the  small  size  and  productivity  of 
Henderson.  It  is  not  adapted  to  present  markets  as  a 
green  shell  bean  because  of  the  very  small  pods,  but  was 
very  productive  under  both  drought  and  good  growing 
conditions  the  past  two  years.  The  change  from  green 
to  white  seed  color  is  not  as  rapid  as  in  Henderson  and 
the  quality  of  the  more  mature  beans  is  superior  to 
Henderson. 
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COMPARISON  WITH  HENDERSON 
AND  FORDHOOK 

Compared  with  Henderson  Bush  for  several  seasons, 
Baby  Fordhook  is  about  four  days  later  in  reaching  the 
canning  stage  of  maturity  and  is  not  as  uniform  in 
ripening  its  pods.  The  pods  are  shorter,  narrower,  and 
thicker  and  contain  usually  four  beans  (instead  of  3). 
See  figure  2.  The  shelled  beans  are  shorter,  narrower, 
thicker  and  of  better  quality  and  do  not  change  from 
green  to  white  as  rapidly  as  Henderson  Bush.  The 
plant  and  leaves  are  of  the  same  size  and  habit  but 
the  leaflets  are  duller  green.  It  was  as  productive  as 
Henderson  during  the  past  two  dry,  hot  seasons. 

Compared  with  Fordhook,  Baby  Fordhook  has 
smaller  foliage,  a  smaller  and  more  open  plant  with 
shorter,  narrower,  straighter  pods  containing  beans  of 
the  same  shape  and  quality  but  about  half  as  large  as 
Fordhook  and  maturing  for  table  use  5  to  7  days 
earlier.  During  the  past  two  hot,  dry  seasons  it  has 
produced  three  to  four  times  as  many  pods. 


RAPID  GROWTH  IN  ARGENTINE  PEAR 
INDUSTRY  IS  REPORTED 

Argentina  in  a  few  years  will  rank  among  the 
world’s  most  important  producers  and  exporters 
of  pears,  according  to  a  report  received  by  the 
Bureau  of  Agricultural  Economics  from  its  offices  in 
Buenos  Aires. 

Indicative  of  the  rapidity  with  which  new  plantings 
have  taken  place  during  the  past  six  years,  is  the  fact 
that  the  number  of  trees  now  under  cultivation  is 
placed  at  approximately  3,300,000  compared  with 
2,600,000  in  1932. 

The  Argentine  pear  growing  industry  is  located 
mainly  in  the  Rio  Negro  Valley  and  in  the  Province  of 
Mendoza.  In  both  districts  the  fruit  is  grown  under 
irrigation.  The  total  crop  in  1938  is  expected  to  amount 
to  2,700,000  boxes  of  forty-four  pounds  each  compared 
with  2,000,000  boxes  in  1937.  It  is  believed  that  the 
crop  in  another  10  years  will  be  more  than  doubled  as 
new  trees  come  into  bearing. 

Most  of  the  pears  grown  in  the  Argentine  at  the 
present  time  are  of  the  Williams  (Bartlett)  variety. 
In  1937  approximately  87  per  cent  of  the  pears  grown 
in  the  Rio  Negro  Valley  and  78  per  cent  of  those  grown 
in  Mendoza  were  of  this  variety.  The  Williams  is  an 
all-purpose  pear,  suitable  for  consumption  in  the  fresh 
state  as  well  as  for  canning  and  for  drying.  Other 
leading  varieties  are  the  Passe  Crassanne,  Aremberg, 
Manzanita,  Anjou,  Winter  Nelis,  Flemish  Beauty  and 
Comice.  Plantings  of  these  varieties  have  increased 
markedly  in  recent  years  as  a  result  of  the  higher  prices 
received  for  them. 

Argentine  pear  exports  are  increasing  rapidly.  Ex¬ 
ports  in  1937  amounted  to  565,000  boxes  compared 
with  14,000  boxes  in  1932.  The  expansion  of  the  export 
outlets  has  been  especially  rapid  in  England,  Brazil, 
France,  the  United  States  and  Sweden. 

Argentine  exporters  enjoy  a  seasonal  advantage  in 
the  sale  of  pears  in  foreign  markets.  Export  is  confined 

(Continued  on  page  28) 


Fik.  2. — Edjre,  side  and  interior  views  of  Baby  Fordhook  (left)  compared 
with  Hendersons  (right). 


SEED  AVAILABLE  IN  1939 

Seed  in  commercial  quantities  will  not  be  available 
through  commercial  sources  before  1939  or  1940.  The 
supply  of  seed  now  on  hand  will  be  distributed  in  limited 
quantities  to  lima  bean  seed  growers  for  increase  during 
1938.  The  Department  of  Agriculture  will  have  no 
seed  for  general  distribution,  and  can  not  supply  seed  in 
response  to  requests  from  individual  growers  and 
canners. 
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THE  PROCESSION 

In  every  industry  there  is  always  some  leader  whose  products 
are  in  an  enviable  class  by  themselves;  and  we  are  proud  that 
the  canners  of  America  have  awarded  this  position  in  their 
industry  to  the  equipment  of  Food  Machinery  Corporation. 

One  such  machine  is 

LEWIS  QUALITY  GRADER 

FOR  PEAS 

which  separates 
the  tenderest 
peas  from  the 
others  by  gravi¬ 
ty  —  with  hair¬ 
line  accuracy. 

With  the  Lewis, 
top  quality  and 
top  prices  are  as- 
sured.  Simple 
and  compact, 
easily  installed. 

Mail  the  coupon 
for  complete 
details. 

Modern  Canning  Equipment  for  All  Food  Products 


Sprague-Sells  Division 
HOOPESTON,  ILLINOIS 

MAIL  COUPON  TODAYI 


i  FOOD  MACHINERY  CORPORATION 

(Sprague-Sells  Division)  HOOPESTON,  ILL. 

i  Please  send 

5  n  Full  details  of  the  Lewis  Quality  Grader. 

D  Your  Complete  General  Catalog. 

i  Name _ _ _ 


i  Address 


TREAT  WITH 

CUPROCIDE 

STANDARD  RED  CUPROUS  OXIDE 

/uaSEED  protection 


JhiL  acaipjtsuL  andUtoL  ^ 

PRE-EMERGENCE 

DAMPING-OFF 

on  tomato,  pea,  beet,  spinach 
and  most  other  vegetable  seeds 


FULLY  ESTABLISHED  . . . 


WIDELY  RECOMMENDED... 


COMMERCIALLY  ACCEPTED 


SPRAY  WITH 

CUPROCIDE  54 

contains 

STANDARD  RED  CUPRDUS  OXIDE 

/uA PLANT  PROTECTION 


QupiwadsL  Sli  ibu  CL  ApJuuf^ 
nudsAmt  ftfu  Uul  conihoL 

POST-EMERGENCE 

DAMPING-OFF 

on  tomato  and  other  seedlings 


THOROUGHLY  TESTED  .  .  . 

OmCIAUY  APPROVED  . . . 

SUCCESSFUUY  USED  UNDER  COMMERCIAL  CONDITIONS 

ROHM  &  HAAS  CO.,  INC.  •  Dependable  Products 

222  W.  Washington  Square  •  Philadelphia,  Pennsylvania 


Fig.  1.  Cup 


Fig.  2. 

Cover  of  Cup 
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Peas  which  are  placed  in  the  cup  cannot  move  aside  to  be  missed, 
so  that  the  toughness  of  the  skin,  as  well  as  the  cotyledon  of  pea  is 
accurately  determined. 


The  photograph  of  Mr.  Christel  standing  beside  the  apparatus  will 
give  a  good  idea  of  its  size  and  portability. 


It  will  be  produced  at  a  price  within  the  reach  of  every  canner. 
Its  description  is  briefly  explained:  Figure  1  represents  a  cup  with 
a  perforated  bottom,  in  which  is  placed  the  peas  or  other  commodity 
to  be  tested.  Figure  2  is  a  removable  cover  with  perforations  cor¬ 
responding  with  those  in  the  bottom  of  the  cup.  Figure  3  is  a  multiple 
punch,  which  by  means  of  a  lever,  is  forced  through  cup  (figure  1), 
and  its  contents.  The  pressure  that  is  required  to  force  the  punch 
through  the  cup  is  recorded  by  the  scale  (figure  5).  The  scale  is 
extremely  sensitive,  accurately  recording  the  texture  of  the  commodity 
being  tested. 


Patents  have  been  applied  for. 


WILLIAM  F.  CHRISTEL  of  the  Valders  Canning  Company, 
Valders,  Wisconsin,  has  perfected  an  inexpensive  device  for 
measuring  the  texture  of  peas,  which  he  calls  the  Texturemeter. 
The  device  is  very  simple  of  operation,  so  small  that  it  can  be 
readily  moved  from  one  viner  station  to  another  to  test  the  peas  as 
they  come  from  the  viner,  and  to  show  the  grower  the  results, 
eliminating  any  possible  dispute  between  canner  and  grower  as  to 
the  texture  of  the  delivered  peas. 


TEXTUREMETER 


A  New  Device  for  Measur¬ 
ing  the  Texture  of  Peas 


Wm.  Christel  and  his  Texturemeter 


Front  View  Drawine 


Sum 

Uktt  f'k  « 
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The  new  Husker  (right),  at  unprece¬ 
dented  speed,  will  pay  for  itself  by  the  sav¬ 
ings  of  com  alone.  The  new  ^uc  Cutter 
(below)  produces  many  more  cans  per  ton-of- 
corn  than  any  other  mechanical  cutting 
method. 


Both  of  these  ball-bearing-equipped  machines  are 
built  and  guaranteed  by  one  of  the  country’s  lead¬ 
ing  precision  tool  manufacturers,  Rockford  Drilling 
Machine  Division  of  Borg-Wamer  Corporation,  at 
Rockford,  Illinois. 


Write  for  descriptive  literature 
covering  JuC  Corn  Canning 
Equipment  and  the  Method 
of  Canning  Whole-kernel  Corn 


UNITED  COMPANY 

Westminster,  Maryland 


-HamicAe^  YIhjeK 
T^cruWt  Units. . . 


DRASTICALLY  REDUCE  POWER 
COSTS  AT  VINER  STATIONS 

Records  of  average  fuel  cost  show 
that  a  viner  can  now  be  driven  with 
less  them  a  gallon  of  gasoline  per  hour. 
When  the  station  is  shut  down,  of 
course,  the  fuel  bill  stops. 


•  PROVIDE  DEPENDABLE,  STEADY  AND 
ACCURATELY  CONTROLLED  POWER 

These  units  are  equipped  with  Waukesha 
four  or  six  cylinder  engines  with  fly-ball 
governors.  They  produce  power  which  can 
be  changed  to  meet  the  different  crop  condi¬ 
tions  by  the  movement  of  a  convenient  lever 
without  stopping  the  engine.  They  are  espe¬ 
cially  engineered  to  meet  every  requirement 
for  Viner  Drive. 


FRANK  HAMACHEK  MACHINE  CO 


V  1/1. TV,  Vm.T  heeders.  Ensilage  Distributors  and  Chain  Adjusters 

KEWAUNEE,  WISCONSIN 
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GRAMS  of  INTEREST 


TRI-STATE  PACKERS  ASSOCIATION  will  hold  its  Spring 
Meeting  at  the  Lord  Baltimore  Hotel,  Baltimore,  on 
April  5th  and  6th.  The  program,  now  in  the  course 
of  preparation,  promises  to  be  a  very  interesting  one, 
embracing  many  timely  topics,  and  will  be  announced 
later.  Governor  Harold  G.  Hoffman  of  New  Jersey 
will  address  the  convention. 


DIRECTORS  OF  CONTINENTAL  CAN  COMPANY,  INC.,  on 
March  23rd  elected  F.  G.  Searle  and  F.  J.  O’Brien  as 
directors  of  the  company  to  fill  vacancies  on  the  Board. 
The  following  officers  were  elected:  C.  C.  Conway, 
Chairman  of  the  Board;  0.  C.  Huffman,  President; 

J.  F.  Hartlieb  and  S.  J.  Steele,  Executive  Vice- 
Presidents;  A.  V.  Crary,  I.  W.  England,  M.  S.  Huff¬ 
man,  F.  J.  O’Brien,  F.  G.  Searle,  J.  S.  Snelham,  Vice- 
Presidents  ;  J.  B.  Jeffress,  Jr.,  Secretary  and  Treasurer ; 
R.  H.  Alexander,  Assistant  Secretary  and  Assistant 
Treasurer;  L.  R.  Dodson,  Assistant  Secretary. 

• 

THE  MAIN  FACTORY  of  the  LaFeria  Canning  Com¬ 
pany,  La  Ferie,  Texas,  was  destroyed  by  fire  recently, 
with  damages  estimated  at  $50,000  being  done. 
Arrangements  are  underway  for  prompt  rebuilding. 

• 

ORGANIZED  FARMERS  who  have  threatened  to  boycott 
cities  which  do  not  keep  the  lanes  of  shipping  open  for 
the  handling  of  their  products  have  added  another  port 
to  their  list.  Shipping  is  again  at  a  standstill  at  the 
port  of  Los  Angeles  where  ship  owners  and  longshore¬ 
men  are  in  disagreement  over  methods  of  handling 
cargo.  Federal  mediators  are  attempting  to  bring 
about  a  settlement. 

• 

C.  w.  SMITH,  Pennsylvania  representative  of  the 
Continental  Can  Company,  was  taken  suddenly  ill  at 
Harrisburg  on  the  morning  of  March  15th  and  was 
removed  to  the  Poly  Clinic  Hospital  there,  where  his 
condition  was  diagnosed  as  an  intestinal  obstruction. 
He  was  brought  to  Baltimore  that  night  and  operated 
on  immediately  at  the  Maryland  General  Hospital 
where  his  condition  remained  serious  for  many  days. 
His  many  friends  in  the  industry  will  be  glad  to  know, 
however,  that  he  is  now  on  the  road  to  recovery, 
although  a  long  period  of  convalescence  will  be  re¬ 
quired,  and  he  will  be  unable  to  make  his  regular  calls 
for  some  little  time. 

• 

HARRY  A.  WHITE,  California  Packing  Corporation, 
has  been  appointed  Chairman  of  the  Home  Economics 
Committee  of  the  National  Canners  Association  suc¬ 
ceeding  Fred  B.  Childs,  Libby,  McNeill  &  Libby, 
Chicago,  who  has  resigned.  Clarence  M.  Walters  of 
Libby,  McNeill  &  Libby  has  been  made  a  member  of 
this  Committee. 


ASSOCIATED  GROCERY  MANUFACTURERS  OF  AMERICA 
will  hold  their  mid-year  meeting  at  the  Homestead 
Hotel,  Hot  Springs,  Virginia,  June  6th  and  7th. 

PACIFIC  AMERICAN  FISHERIES,  INC.,  has  reduced  the 
dividend  on  the  common  stock  from  thirty  cents  to 
fifteen  cents  a  share.  Directors  took  this  step  to  con¬ 
serve  the  company’s  resources  in  view  of  the  unsettled 
conditions  in  the  industry  and  the  possibility  of  inter¬ 
ference  with  packing  operations  during  the  coming 
season. 

• 

STOKELY  BROTHERS  &  COMPANY  will  locate  a  $100,000 
plant  at  Mercedes,  Texas. 

• 

THE  LABOR  RELATIONS  BOARD  has  postponed  tO  April  1 
the  hearing  on  unfair  labor  practices  charged  against 
sixteen  California  canning  concerns.  The  hearing  is 
to  be  held  at  San  Francisco. 

• 

CRAWFORD  PACKING  COMPANY  of  Palacios,  Texas,  has 
leased  a  cannery  at  Dickinson,  Texas,  for  one  year, 
with  an  option  of  renewal  for  a  period  of  five  years. 

• 

ARTHUR  E.  KOENIGER,  President  of  the  United  Buyers 
Corporation,  died  on  March  18th  and  was  buried  from 
the  Mack  Johnson  Chapel,  Walnut  Hill,  Cincinnati, 
Ohio,  March  21st. 

• 

RIO  GRANDE  CITRUS  EXCHANGE  plan  a  $50,000  de¬ 
hydrating  plant  at  Mission,  Texas. 

• 

ASSOCIATION  OF  NEW  YORK  CANNERS,  INC.,  will  hold 
its  March  meeting  at  the  Hotel  Seneca,  Rochester,  on 
Wednesday,  March  30th,  starting  at  10:00  A.  M. 
Addresses  will  be  made  by  Mr.  Carl  Dipman  of  the 
Progressive  Grocer,  and  Mark  A.  Daly  of  Associated 
Industries,  together  with  reports  on  the  experimental 
work  done  at  the  Geneva  Experiment  Station  by  Messrs. 
Charles  B.  Sayre,  J.  B.  Horsfall,  and  Hugh  Glasgow. 

• 

H.  E.  MAC  CONNAUGHEY,  vice-president  and  sales 
manager  of  the  Hawaiian  Pineapple  Company,  Ltd., 
with  headquarters  at  San  Francisco,  has  returned  from 
a  two  months’  tour  of  Eastern  distributing  centers. 

• 

AT  THE  ANNUAL  MEETING  of  the  Fremont  Canning 
Company,  Fremont,  Michigan,  held  recently,  Frank 
Gerber  was  elected  President;  Dan  Gerber,  Vice- 
President;  Frank  Raymond,  Secretary;  T.  C.  Willson, 
Assistant  Secretary ;  William  Mee,  Treasurer,  and 
Lester  James,  Comptroller. 

• 

FRANK  M.  BALL,  of  F.  M.  Ball  &  Co.,  San  Francisco 
canner,  has  returned  with  Mrs.  Ball  from  a  stay  of 
several  months  in  Tahiti,  where  they  have  a  vacation 
home. 
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VCHECK THESE 

ADVANTAGES  OF 

THE  HANSEN  3 

QUALITY  GRADER 

V  Separates  green  peas  into  3  distinct 
classes  of  quality. 


■y/  Eliminates  overlapping  grades. 


y/  Insures  closer  color  likeness  due  to 


uniform  quality. 


V  Positive  mechanical  discharg( 
prevents  salty  peas 


The  Ideal  Canners’  Corn 
Golden  Cross  Bantam 


Woodruff’s  Golden  Cross  Bantam  is  a  midseason 
hybrid,  4  to  8  days  later  than  Golden  Bantam. 
Golden  Cross  Bantam  was  developed  at  the  Purdue 
Agricultural  Experiment  Station.  It  is  especially 
resistant  to  Stewart’s  wilt.  The  ears  are  uniform 
.  .  .  about  8"  long,  with  10  to  14  rows  of  kernels. 
The  yield  is  high  ...  it  is  an  ideal  canners  corn. 


Write  to  Woodruff  for  immediate  or  future  delivery. 


V  Separating  tank  made  of  Stainless  V  Units  easy  to  clean  without  use  of  special 
Steel.  tools. 

y/  Can  also  he  made  for  separating  y/  Entire  machine  sanitary — made  of  non- 
into  2  distinct  qualities.  corrosive  metals. 

Write  today  for  complete  information  on  this  Hansen  Master- 
Built  3  Quality  Grader — A  Cedarburg  Product 


California  Representative: 

KING  SALES  &  ENGINEERING  CO. 
206-210  1st  St.,  San  Francbco.  Cal. 


Intermountain  Representative: 
JAMES  Q.  LEAVITT  COMPANY 
905  Ist  Sec. Bk.BIdK.,OKden, Utah 
1955  1st  Avenue  S.,  Seattle,  Wash. 


Seaboard  Representative: 

WM.  T.  HOWETH.  Lewes.  Del. 


F.  H.  WOODRUFF  &  SONS 


MILFORD  CONN. 

Branches  and  Shipping  Points:  Sacramento,  Calif.;  Rocky  Ford,  Colo.;  Milford,  Conn.;  Atlanta,  Ga.; 

Toledo,  Ohio;  Mercedes,  Tex.;  Basin,  Wyo.;  Bellerose,  L  I.,  N.  Y.,  and  others. 


HANSEN  CANNIN6  MACHINEHT  COHP.  f 
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THE  CANNING  TRADE 
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CALIFORNIA  FROSTED  FOODS  COMPANY  has  been  Organ¬ 
ized  at  Stockton,  California  by  S.  B.  Doughty.  Plans 
call  for  the  production  of  a  complete  line  of  frozen 
fruits  and  vegetables  this  year. 

• 

COLONEL  ALBANUS  PHILLIPS,  in  Company  with  two 
other  of  the  firm’s  officers,  is  touring  the  State  of 
Florida  to  select  suitable  sites  for  the  installation  of 
canning  factories  in  that  section. 

• 

COE  SALES  COMPANY,  INC.,  is  the  new  name  by  which 
the  Coe-Marsh  Company,  Inc.,  of  Phoenix,  Arizona 
will  be  known  in  the  future. 

• 

EVERETT  N.  STURMAN,  formerly  Vice-President  in 
charge  of  the  canned  foods  division  of  George  A. 
Hormel  Company,  was  elected  President  and  Director 
of  Hiram  Walker,  Inc.,  at  a  meeting  of  the  Board  on 
March  15th.  The  company  is  the  United  States  sales 
corporation  selling  products  of  Hiram  Walker  dis¬ 
tilleries  located  at  Peoria,  Illinois,  Walkerville,  Ontario, 
Canada,  and  at  three  points  in  Scotland.  The  Peoria 
plant  is  claimed  to  be  the  largest  distillery  in  the  world. 

• 

M.  H.  HARLOW  was  re-elected  President  of  the  Eugene 
Fruit  Growers  Association  at  its  annual  meeting  held 
recently.  J.  D.  Hamlin  was  named  Vice-President; 
E.  A.  McCornack,  Secretary-Treasurer,  and  Mrs.  Nora 
Plank,  Assistant  Secretary. 

• 

A  NEAT  BOOST  FOR  canned  foods  came  over  the  air 
waves  Sunday  night  when  Jerry  Belcher,  roving  radio 
commentator,  interviewed  a  family  of  fishermen  at 
San  Diego,  Calif.  The  fishermen  were  among  the  first 
to  make  a  business  of  fishing  for  tuna  for  the  canneries 
and  told  in  a  most  interesting  way  of  the  manner  in 
which  tuna  are  caught  and  handled.  The  plug  for 
food  from  the  can  came  when  Mr.  Belcher  asked  the 
lady  of  the  house  if  she  cooked  fish  for  her  family  of 
fishermen.  She  replied  that  she  did  but  added  that 
she  did  not  cook  tuna,  buying  that  canned.  With  her 
men  folks  bringing  in  hauls  of  one  hundred  and  fifty 
to  one  hundred  and  seventy  tons  of  tuna  at  a  time,  she 
prefers  to  serve  them  the  canned  article. 

• 

EDUARDO  GRENAS,  representing  the  Pan  American 
Trade  Committee,  backed  by  South  and  Central  Ameri¬ 
can  bankers  and  industrial  heads,  was  a  recent  visitor 
at  San  Francisco  to  establish  North  American  head¬ 
quarters.  He  came  here,  following  a  visit  with  Presi¬ 
dent  Roosevelt  at  the  White  House. 

CONVENTION  DATES 

APRIL  5-6,  1938 — Tri-State  Packers,  Spring  Meeting,  Lord 
Baltimore  Hotel,  Baltimore,  Md. 

APRIL  21-22,  1938 — Indiana  Canners,  Spring  Meeting,  Claypool 
Hotel,  Indianapolis,  Ind. 

MAY  10-12,  1938 — United  States  Wholesale  Grocers,  Annual, 
Hotel  Adolphus,  Dallas,  Texas. 

JUNE  6-7,  1938 — Associated  Grocery  Manufacturers  of  America, 
Mid-year  Meeting,  Homestead  Hotel,  Hot  Springs,  Va. 


DRAINAGE  AND  IRRIGATION  FOR 
CANNERY  CROPS 

By  Virgil  Overholt 
Agr.  Eng.  Dept.,  0.  S.  U.,  Columbus,  Ohio 

I  NOTE  that  you  have  listed  for  discussion  on  your 
program  such  crops  as  cabbage,  tomatoes,  sweet  corn 
and  cucumbers.  These  crops  are  all  sensitive  to  soil 
moisture  content,  or  the  lack  of  soil  moisture.  For 
such  crops  the  subjects  of  drainage  and  irrigation  may 
naturally  be  combined  into  one,  namely,  soil  moisture 
control.  Drainage  will  remove  the  excess  which  is 
injurious  to  proper  plant  growth.  Irrigation  will  insure 
against  drouth. 

Within  certain  limits  drainage  will  also  reduce  the 
effects  of  drouth.  Deep  root  growth  will  be  en¬ 
couraged,  making  more  soil  moisture  available  during 
dry  weather.  Drainage  will  also  improve  the  physical 
structure  of  the  soil  and  provide  favorable  soil  tem¬ 
perature  for  starting  early  crops. 

Tile  drainage  systems  can  be  installed  at  a  cost 
ranging  from  $25.00  to  $100.00  per  acre.  The  Hum¬ 
phrey  Farms  in  Huron  County  grow  more  than  100 
acres  of  pop  corn  each  year.  Ten  years  ago  they  drained 
the  farm  with  a  tile  line  every  25  feet  at  a  total  cost  of 
$100.00  per  acre.  Their  records  show  an  average  an¬ 
nual  increase  in  net  income  of  10  per  cent  on  this 
investment  as  a  result  of  tile  drainage.  It  will  not  be 
necessary  to  spend  half  this  much  per  acre  for  the 
adequate  drainage  of  most  land. 

There  are  very  few  seasons  but  what  lack  of  suffi¬ 
cient  soil  moisture  is  a  limiting  factor.  Where  plenty 
of  water  is  available  nearby  and  without  excessive 
vertical  lift,  irrigation  furnishes  cheap  crop  insurance. 

Soil  and  topography  are  seldom  suited  to  flood  or 
furrow  irrigation  in  Ohio.  Overhead  sprinkling  seems 
to  be  most  desired.  The  conventional  overhead 
sprinkler  system  is  still  one  of  the  best  methods  for 
intensive  vegetable  crops. 

The  portable  rotary  sprinkler  system  is  gaining 
much  favor  for  more  extensive  cannery  crops,  grown 
in  rotation  with  other  crops.  Light  weight  pipe  equip¬ 
ped  with  quick  couplings  and  rotating  nozzles  every  40 
feet  are  much  used. 

Under  favorable  conditions  a  20-acre  outfit  can  be 
installed  for  $1,000.00.  Water  can  be  supplied  by  a 
4  H.  P.  motor  with  a  power  cost  of  $1.25  per  acre  inch 
of  water.  Most  cannery  crops  will  not  require  the 
application  of  more  than  5  inches  per  crop. 

Each  nozzle  delivers  from  10  to  18  gallons  of  water 
per  minute.  After  sprinkling  one  section,  the  lines 
are  moved  about  80  feet  to  a  new  location. 

The  portable  rotary  sprinkler  system  of  irrigation 
will  not  replace  the  present  standard  type  of  spray 
irrigation  but  it  does  expand  the  field  of  profitable  ir¬ 
rigation.  There  are  many  situations  in  which  both 
drainage  and  irrigation  will  decrease  the  cost  of  pro¬ 
duction  and  materially  improve  the  quality  of  the 
product.  Not  all  land  needs  artificial  drainage  but 
potentially  good  land,  if  wet,  cannot  produce  cannery 
crops  at  a  profit.  Drainage  and  irrigation  are  man’s 
means  of  overcoming  the  effects  of  unfavorable 
weather. 
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HEX-RO  CLEANER 

The  cannei  using  Hez-Ro  to  remove  foreign  matter, 
such  as  pieces  of  pods,  vines,  etc,  from  vined  peas 
or  lima  beans  or  for  cleaning  whole  grain  corn  is 
assured  of  a  higher  quality  and  a  better  price  for 
the  canned  article. 

Ath  for  explanation 

THE  SINCLAIR-SCOTT  COMPANY 

“The  Original  Grader  Houae" 

BALTIMORE,  MARYLAND 


INVESTIGATE 
STERILIZED  SPICES 

ALL  SPICE  CONTAINS  MOLD  AND  BACTERIA 
AND  MAY  BE  THE  SOURCE  OF  YOUR  TROUBLE 

The  Griffith  Laboratories  are  the  first  to  produce 
Sterilized  Spices  which  give  to  your  products  stabil¬ 
ity  and  longer  life,  improved  taste  and  flavor,  eli¬ 
minating  molds  and  bacteria  that  are  so  largely  re¬ 
sponsible  for  food  spoilage. 

Griffith's  STERILIZED  SPICES,  covered  by  patents, 
are  available  either  individually  or  in  mixtures  for 
any  seasoning  purpose  or  we  will  sterilize  your  own 
private  formulas  if  you  desire. 

There  is  only  slight  increase  in  cost. 

Write  today  to 

THE  GRIFFITH  LABORATORIES 

1415  W.  37fh  ST.,  CHICAGO,  ILL. 

TORONTO,  ONT.  PASSAIC,  N.  J. 


Kyler  Labeling  Machine 


Quickly  adjusted  for  wide  range  of  can  sizes 


WESTMINSTER  MACHINE  WORKS 

Labeling  and  Boxing  Machine  Manufacturera 
Westminster,  Maryland,  U.S.A. 

DOMESTIC  DISTRIBUTORS— A.  K.  Robins  &  Company,  Inc.,  Baltimore, 
Md.;  Chisholm-Ryder  Company,  Inc.,  Niagara  Falls,  N.  Yo  Berlin  Chap¬ 
man  Company,  Berlin,  Wis.;  Willard  Machinery  Company,  Los  Angeles, 
Calif.;  Duncan  Equipment  &  Supply  Co.,  Seattle,  Wash. 

CANADIAN  DISTRIBUTOR— The  Brown  Boggs  Foundry  &  Machine  Co., 
Ltd.,  Hamilton,  Canada.  ....  o  • 

FOREIGN  DISTRIBUTOR— Ateliers  do  Construction  E.  Lecluyse,  S.  A., 
Antwerp,  Belgium,  manufacturers  for  Continental  Europe. 


Economical 

Dependable 

Insurance 

Protection 

CAHNERS  EXCHANGE 

SUBSCRIBERS 

at 

WARNER  INTER- INSURANCE  BUREAU 

LANSING  B.  WARNER, 

Incorporated 

Chicago 

OVER  THIRTY  YEARS  OF 
SUCCESSFUL  SERVICE  TO 

THE  CANNING  INDUSTRY 

Specialized 

Demonstrated 

Service 

Ef  ficien  cy 
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Watch  Consumer  Groups 

By  “BETTER  PROFITS” 

Special  Correspondent  of  “The  Canning  Trade" 


Editorial  in  issue  of  The  canning  Trade  March 
14th  urges  support  of  the  House  of  Representa¬ 
tives  bill  6964.  This  bill  as  some  of  you  know  calls 
for  the  simplification  of  can  sizes.  In  suggesting 
support,  the  editorial  mentions  Consumer  groups  edg¬ 
ing  in  on  the  industry  while  asking  for  a  clear  show 
down  as  to  our  position  in  connection  with  laws  and 
suggested  laws  that  protect  the  public.  No  doubt  the 
writer  did  not  know  of  Consumer’s  Guide,  Volume  4, 
number  24,  that  came  in  the  mail  yesterday. ,  These 
are  issued  every  two  weeks  by  the  Consumer’s  Counsel 
Division,  AAA.  Inquires  should  be  addressed  to  the 
United  States  Department  of  Agriculture,  Washington, 
D.  C.  If  you  aren’t  on  the  mailing  list,  you  ought  to 
be  in  order  to  know  just  how  much  interested  the 
Consumer  is  becoming  in  standards  for  canned  foods. 

Feature  article  in  the  issue  mentioned  is  entitled, 
“Crusade  for  Facts.”  So  that  you  may  know  what 
posted  housewives  may  look  for  when  buying  four 
cans  of  standard  canned  vegetables  for  from  25  to  29 
cents,  when  offered  by  large  outlets  of  foods  and  their 
competitors.  I’ll  quote  often  from  the  article.  It  is 
justified  in  the  opinion  of  the  author  by  the  following 
statement  with  which  all  thinking  men  will  agree: 
“Stretching  dollars  to  cover  family  wants — ask  any 
family  with  less  than  $1500.00  a  year — is  no  amusing 
pastime,  but  the  family  that  knows  how  to  pick  and 
choose,  how  to  balance  relative  needs,  when  to  plunge 
and  when  to  hold  back  on  important  expenditures, 
usually  comes  up  winner.  That’s  reason  number  1  for 
this  crusade  for  facts”.  Reason  enough  I’ll  agree. 

We’ll  say  for  the  purpose  of  this  argument,  that  you 
have  not  been  sold  so  far  on  improving  the  quality  of 
your  canned  foods  pack  next  year,  because  you  are 
impressed  with  the  growth  of  super  markets  and  other 
large  food  distributors,  and  you  feel  they  will  always  be 
able  to  take  care  of  your  output,  small  as  it  is.  To 
compete  in  the  bidding  for  this  business  you  must 
secure  the  largest  possible  yield  in  order  to  keep  down 
your  costs,  and  the  resulting  asking  price  for  your 
goods.  The  article  starts  right  at  the  meat  of  the 
matter  by  “Testing  for  Quality  in  Canned  Foods.”  It 
continues  as  follows,  “Quality  graders  for  canned  fruits 
and  vegetables  in  the  Bureau  of  Agricultural  Economics 
have  worked  out  systems  for  grading  many  such  pro¬ 
ducts.  Their  methods  and  score  cards  have  been  pub¬ 
lished  and  furnish  a  basis  for  consumer  tests.  Copies 
of  these  standards  can  be  secured  free  of  charge  from 
that  Bureau.”  Lets  realize  right  here  that  a  strong 
force  is  working  every  day  to  post  fully  all  housewives 
that  they  are  backed  by  the  government  in  any  effort 
they  may  make  in  testing  canned  foods.  More  than 
that,  that  they  may  avail  themselves  without  charge,  of 
government  standards  already  set  up  and  workable. 


The  article  says  further:  “As  a  starter  we  suggest  that 
you  try  grading  cream  style  canned  corn.  As  your  guide 
in  this  work,  use  the  publication,  ‘United  States  Stan¬ 
dards  for  Grades  of  Canned  Corn — Cream  Style.’  Also 
ask  the  government.  Bureau  of  Agricultural  Economics, 
for  a  free  copy  of  ‘Government  Grading  of  canned  fruits 
and  vegetables ;  Questions  and  Answers.’  Here’s  the  in¬ 
formation  available  from  the  government,  read  both 
publications  and  you’ll  see  how  little  chance  you  have 
of  getting  away  with  anything  after  a  housewife  has 
been  posted  as  the  Government  can  and  does  post  her.” 

Next  the  article  takes  you  into  the  actual  grading  of 
the  corn  thus:  “Divide  your  group.  Sub-group  No.  1 
can  make  a  chart  for  tabulating  the  following  informa¬ 
tion  about  each  can :  brand  name :  name  of  packer  and  or 
distributor:  net  contents  shown  on  the  label:  net  con¬ 
tents  as  found  by  actual  weighing ;  price  per  can :  price 
per  pound.  Sub-group  No.  2  might  then  undertake  a 
closer  study  of  the  labels.  What  kind  of  information  is 
common  to  all  labels?  What  distinctive  features  does 
each  have?  Appraise  each  bit  of  information  for  its 
usefulness  to  consumers  in  judging  both  the  quality 
and  quantity  of  the  contents.  List  the  adjectives  used 
in  describing  the  com.  Do  these  adjectives  give  con¬ 
sumers  a  sure  basis  for  comparing  quality?  Let  the 
members  draft  what  they  think  would  be  an  ideal 
label.” 

Right  there  we  seem  to  have  a  sermon  in  favor  of 
definitive  government  grades.  Descriptive  labeling  as 
it  is  practiced  today  does  not  offer  a  sure  basis  for 
comparing  quality.  Except  in  a  few  instances.  Some 
exceptional  leaders  go  so  far  as  to  say  as  follows: 

“ . brand  corn  is  big,  tender,  whole,  kernels 

of  golden  sweet  corn,  sliced  clean  from  the  cob  and 
packed  in  vacuum,  with  just  enough  salt  and  sugar 
added  to  season  it  properly.  It  is  packed  from  selected 
ears  of  an  entirely  different  breed  exclusively  controlled 
by  us,  with  unusually  tall  kernels  on  a  very  small  cob. 
Because  of  their  unusual  depth,  these  kernels  may  be 
cut  so  as  to  preserve  the  rich  heart  of  the  corn  without 
including  the  cob  fibers.”  On  the  other  hand  a  can  of 
lima  beans  packed  for  a  large  private  label  distributor 
in  the  East  carries  only  the  legend :  “Small  green  lima 
beans.”  You  will  learn  quickly  as  you  follow  the  article 
why  you  ought  to  take  more  care  than  usual  with  your 
packing  and  grading  this  year.  We’ll  come  to  that  later. 
In  the  meantime  we  quote  further:  “Sub-group  3  should 
be  assigned  to  cover  ‘Prerequisites  to  Grading.’  First 
the  cans  ought  to  be  examined  to  see  if  they  are  sound, 
clean,  free  from  rust  and  serious  dents  and  the  ends 

flat  or  concave - .  This  group  should  also  see  if  the 

cans  meet  the  fill  of  container  requirement - .  You 

are  now  ready  to  start  actual  grading  and  all  members 
of  this  group  should  participate  in  this  activity. — ^A 


Pi  EDMONT  LABELCOM  PANY 


DESIGNERS  -  -  LITHOGRAPHERS 
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few  suggestions  on  rating  follow.  COLOR :  The  outside 
coverings  of  kernels  of  young  corn  at  the  prime  stage 
have  a  bright  sheen.  As  the  corn  becomes  more 
mature  the  covering  becomes  thicker  and  the  color 
duller.” 

How  many  housewives  examining  corn  just  this  far, 
will  believe  it  is  tops  in  quality,  or  even  what  they 
ought  to  have  on  their  table,  when  they  buy  it  for  four 
cans  for  twenty-five  cents  and  fail  to  find  it  is  young 
and  tender  according  to  Government  standards  as  out¬ 
lined  in  booklets  supplied  free  by  the  Government  for 
their  protection  ?  How  will  your  pack  stack  up  in  this 
rating  so  far? 

The  article  says  in  addition  “Place  two  tablespoon¬ 
fuls  of  corn  from  a  can  in  a  tea  strainer  and  wash  the 
kernels  by  letting  the  water  run  over  them.  Place  the 
remaining  contents  on  a  square  of  white  paper, — com¬ 
pare  the  color  of  the  kernels  and  complete  the  score 
sheet.” 

CONSISTENCY — “Kernels  of  canned  corn  are  con¬ 
sidered  to  be  in  one  of  four  general  stages  of  maturity, 
called  by  graders,  ‘the  early  cream’,  ‘cream’,  ‘dough’  and 
‘hard’  stages.  Each  of  these  stages  produces  a  par¬ 
ticular  consistency  of  canned  corn.  The  best  time  to 
check  this  is  when  you  pour  the  corn  from  the  can  into 
the  shallow  grading  pan.  As  you  pour  the  corn  out 
note  that  in  some  cases  it  rounds  into  a  low  mound  of 
even  contour.  This  corn  is  of  creamy  consistency. 
Other  cans  when  poured  do  not  round  into  an  even 
mound  but  are  irregular  in  shape  and  the  product  is 
pasty  or  crumbly.  This  is  low  grade  corn.  In  some 
cases  where  corn  is  too  mature,  the  canner  adds  salt 
brine  to  the  corn  to  make  it  of  a  creamy  consistency. 
If  after  you  have  let  the  corn  set  in  the  pans  a  few 
seconds  you  notice  some  free  liquor  which  looks  like 
water  running  out  at  the  edge  of  the  corn,  you  may 
know  that  brine  has  been  added.  Such  corn  properly 
belongs  in  class  C”. 

Now  all  this  may  seem  like  repeating  a  lot  of  things 
corn  canners  already  know ;  it  may  also  seem  to  readers 
that  an  article  on  the  consumer  grading  of  canned 
corn  is  of  but  little  value  to  canners  of  fruits.  If  you 
feel  this  way,  remember  please  that  your  club  lady, 
your  Consumer  personified,  is  a  tough  customer  when 
you  start  out  to  fool  her.  Her  tongue  is  mighty  fluent 
in  broadcasting  her  hard  won  knowledge  to  the  world. 
Let  such  an  investigator  learn  only  once  that  some 
article  under  your  label,  to  use  the  language  of  the 
article  from  which  we  have  quoted,  “Belongs  in  class 


PLANTERS  §  brace  hand  made  baskets  with  top  kes 
hoop  and  galvanized  center  wire 


TOMATO  FIELD  BASKETS 


Progressive  canners  everywhere  use  I  baskets  instead  of  old 
fashion  field  crates  because  they  save  time,  labor,  space  and 
money.  Tomatoes  keep  longer  in  baskets  because  of 
thorough  ventilation.  Planters  superior  packages  have  set 
the  pace.  Four  types,  four  prices.  Writefor  prices  and  samples. 

Largest  manufacturers  of  fruit  and  vegetable  packages 
in  the  United  States. 


PLANTERS  MANUFACTURING  COMPANY,  INC 

Portsmouth,  Viroinia 


to  meet  your  trade  requirements. 
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With  Canned  Foods  Distributors 

By  “OBSERVER” 

Special  Correspondent  of  “The  Canning  Trade" 


SALES  DRIVE  SUCCESSFUL 

HE  recently-staged  Nationally  Advertised  Brands 
Week  was  productive  of  a  considerable  increase  in 
sales  volume,  according  to  Paul  S.  Willis,  president 
of  the  Associated  Grocery  Manufacturers  of  America. 

“A  very  eifective  job  was  done  in  the  promotion  of 
this  event,”  Mr.  Willis  declared.  “All  during  January 
and  February,  the  press  devoted  considerable  space  to 
building  up  the  event.  This,  together  with  promotion 
by  manufacturers,  plus  the  splendid  cooperation  by  the 
distributors,  certainly  focused  the  attention  upon 
nationally  advertised  brands,  with  the  result  that  a 
nation-wide  consciousness  of  manufacturers’  adver¬ 
tised  brands  was  created. 

“It  is  somewhat  difficult  to  evaluate  exactly  the  re¬ 
sults  from  all  this,  but  these  facts  are  apparent: 

(1)  The  manufacturers  did  a  good  business  during 
January  and  February  and  notwithstanding  the  reces¬ 
sion,  most  of  our  member-manufacturers’  sales  for  the 
two  months  exceeded  the  sales  of  last  year  during  the 
same  months.  We  recall  that  January  and  February 
business  in  1937  was  very  good.  To  what  extent 
nationally  advertised  brands  week  contributed  to  this 
volume  of  sales  is,  of  course,  hard  to  say,  but  the  facts 
are  that  the  manufacturers  did  a  good  business. 

(2)  Many  of  our  manufacturers  report  that  during 
the  week  of  the  promotion,  their  products  were  fea¬ 
tured  by  two  or  three  or  four  times  as  many  dealers 
as  applies  normally,  and  accepting  that  these  special 
features  move  extra  quantities  of  merchandise,  it  is, 
therefore,  reasonable  to  assume  that  the  manufac¬ 
turers’  products  moved  on  to  the  consumer  in  that 
increased  proportion.  . 

“All  in  all,  the  results  of  this  first  celebration  have 
exceeded  all  earlier  expectations. 

“There  is  some  comment  that  nationally  advertised 
brands  week  initiated  the  present  unfortunate  wave  of 
price-cutting,  but  the  actual  facts  of  the  situation  con¬ 
tradict  this  charge.  The  present  wave  of  price- 
cutting  started  early  in  January,  two  months  prior  to 
the  time  of  the  promotion  and  nationally  advertised 
brands  week,  occurring  at  a  time  when  this  extreme 
price-cutting  prevails,  it  is  natural  to  charge  the  event 
with  having  caused  it.  As  above  stated,  the  facts  of 
the  matter  contradict  this. 

“The  wave  of  price-cutting  is,  of  course,  a  very  un¬ 
fortunate  one,  something  from  which  no  one  benefits. 
In  looking  for  the  cause  which  has  brought  this  about, 
I  think  one  must  look  at  a  combination  of  several 
factors.  The  entry  of  super-markets  (and  they  are 
vastly  increasing  in  number)  has,  of  course,  divided 
the  existing  volume  of  consumer  business  among  a 
greater  number  of  stores,  the  present  business  depre¬ 


ciation  has  decreased  the  general  consumer  business — 
and  this  situation  has  stampeded  distributors  into  an 
effort  to  hold  their  normal  volume,  and  as  a  means  of 
doing  so,  are  using  the  weapon  of  cut  prices.  A  dealer 
meets  his  competitor’s  prices,  perhaps  goes  a  little 
lower,  and  it  is  this  action  which  is  largely  responsible 
for  the  present  dilemma.  The  situation  is  a  regrettable 
one  for  everybody  and  it  behooves  all  of  us  to  do  what 
we  can,  individually,  to  correct  the  situation.” 

FREIGHT  RATE  UNCERTAINTY 

EVERE  criticism  of  the  dilatory  tactics  pursued  by 
the  U.  S.  Maritime  Commission  is  heard  among 
canned  foods  distributors  in  the  East  due  to  the 
•failure  of  that  agency  to  clarify  the  situation  with 
respect  to  segregation  charges  covering  shipments  of 
canned  foods,  dried  fruits,  beans,  peas,  etc.,  from  the 
West  Coast  via  the  intercoastal  steamship  lines.  The 
segregation  charge  became  effective  February  17, 
although  its  validity  has  not  yet  been  established. 

Continued  uncertainty  regarding  the  legality  and 
permanence  of  this  segregation  charge  is  complicating 
the  pricing  of  Pacific  Coast  food  products  for  resale  in 
eastern  markets.  Jobbers  proceeding  in  the  belief  that 
the  charges  will  be  unpheld  by  the  Commission  are 
adding  this  higher  rate  of  freight  to  their  resale  prices, 
which  thus  become  out  of  line  with  the  price  lists  of 
other  jobbers  who  are  absorbing  these  higher  charges 
in  the  belief  that  the  Commission  will  rule  against  these 
rates,  and  that  the  lines  will  refund  the  segregation 
fees  now  being  collected. 

Distributors,  in  opposing  the  segregation  charges, 
charge  that  there  is  no  reasonable  relation  between 
these  charges  and  the  services  performed  by  the  steam¬ 
ship  lines  in  delivering  carload  shipments.  The 
charges  are  fixed  on  the  size,  kind  and  shape  of  pack¬ 
ages,  as  well  as  the  separate  commodities  constituting 
the  shipment  although,  shippers  and  receivers  contend, 
these  factors  in  no  wise  determine  the  character  of 
service  to  be  rendered  by  the  carrier  in  making  de¬ 
livery.  It  is  also  contended  that  the  charges  violate 
the  Shipping  Act  of  1916  in  that  no  charges  are  made 
on  shipments  delivered  to  rail  lines,  although  a  charge 
is  made  on  shipments  delivered  to  trucks  at  the  piers, 
on  which  identical  service  by  the  intercoastal  steamship 
lines  is  rendered. 

While  the  lines  will  return  to  shippers  the  amounts 
collected  in  the  form  of  segregation  charges  in  the 
event  that  these  tariffs  are  ruled  invalid,  continued 
delay  by  the  Maritime  Commission  is  disturbing  the 
position  of  the  markets  and  causing  price  differentials 
which  may  possibly  be  reflected  in  uncalled-for  price 
wars  between  competing  distributors. 


Cvefiffhin^ 

FOR  THE^ 
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All~Steel  Lifetime  Construction 


Designed  to  Prevent  Clogging 


Strong  and  rugged  in  construction  that  endures 
season  after  season,  the  CRCO  All-Steel  Viner 
Feeder  is  especially  designed  to  permit  feeding 
only  the  proper  amount  of  vines.  This  exclusive 
feature  eliminates  the  necessity  for  any  mechan¬ 
ical  means  of  vine  distribution  and  prevents 
overloading  the  cylinder. 


Get  the  New  CRCO  Catalog 


Companif,  li*eorf>orat$d 

N 1 308101  f3LLS.  N.V. 


Get  the  complete  details  of  the  new  CRCO 
All-Steel  Viner  in  Chisbolm-Ryder's  Catalog, 
381,  just  off  the  press.  Over  172  pages  of 
tested  and  tried  equipment — the  Best  of  Every¬ 
thing  for  the  Canner.  Send  for  it  today. 


SEATTLE,  WASH. 
COLUMBUS.  WIS. 
INDIANAPOLIS.  IND. 
NIAGARA  FALLS.  CAN. 
A.  K.  Robins  &  Co.,  Inc. 

Baltimore,  Md. 
James  Q.  Leavitt  &  Co. 
Oftden,  Utah 


ngsenkamp  Stainless  Steel  Tanks  Represent 


A  BETTER  INVESTMENT 


Stainless  Steel  Cooking  Unit  equipped 
with  Kook-More  Koils 


#  Langsenkamp  Stainless  Steel  units  are  of  true  quality  construction. 
They  are  designed  by  engineers  who  are  familiar  with  their  use  and 
who  understand  exactly  what  is  required  for  efficient  performance  and 
a  long  life  of  satisfactory  service.  They  are  built  by  a  corps  of  arti¬ 
sans  who  have  had  long  experience  under  expert  supervision,  in  fabri¬ 
cating  stainless  steel,  copper,  monel  and  other  metals,  into  equipment 
of  the  highest  quality  and  value. 

The  Langsenkamp  Stainless  Steel  Line  covers  units  for  every  use,  in 
sizes  to  meet  all  requirements.  Langsenkamp  supplies  tanks  for  stor¬ 
age,  preheating  and  cooking.  Langsenkamp  also  builds  jacketed  tanks 
for  either  heating  or  cooking  purposes. 

Ask  for  NEW 


Tank  Equipment 

•  Tanks  are  furnished  alone  or 
are  furnished  complete  with  re¬ 
quired  fittings,  coils,  agitators. 

In  addition  to  the  KOOK- 
MORE  KOIL,  used  in  canning 
plants  throughout  the  union  and 
in  foreign  countries,  and  known 
everywhere  as  the  most  efficient 
cooking  coil  available,  Langsen¬ 
kamp  builds  many  other  types 
of  coils  for  various  uses — coils 
for  storage  or  preheating  tanks, 
auxiliary  coils  for  use  in  steam 
jacketed  kettles  or  tanks  to  sup¬ 
ply  added  evaporating  speed, 
coils  to  specifications  to  meet 
special  conditions  or  to  complete 
equipment  of  special  design  — 
also  steam  crosses  for  storage 
tanks. 


Kettles 


•  Langsenkamp  Steam  Jacketed 
_  I  Kettleg  have  bwn  known  to  the 

I  I  canning  industry,  and  other  types 

I  I  of  industry  requiring  such  equip- 

1,  ,  1  ment,  for  about  seventy  years. 

_ — —  - -1;  These  kettles  are  available  today 

in  copper,  monel,  nickel  or  stain- 
Langsenkamp  Jacket-  less  steel  in  any  size  or  style 
ed  Kettles  —  in  all  desired, 

sizes  and  styles 


Triple  Tank  Juice 
Heating  Unit  for 
continuous  operation 


Single  unit  heating 
tank  equipped  with 
coils  and  agitator 


F.  H.  LANGSENKAMP  CO.,  Indianapolis,  Ind. 

**Efficiency  in  the  Canning  Plant** 

Eastern  Shore  Representative:  A.  K.  ROBINS  &  CO.,  INC.,  Baltimore.  Western  Representative:  JAMES 
Q.  LEAVITT  CO..  Seattle,  Wash.  Paeifie  Coast  Representative:  KING  ENGINEERING  &  SALES 
CO..  San  Franeiaoo.  Teaae  Representative:  A.  H.  VAYO.  Harlinsan,  Texas.  CHISHOLM-BYDEB  CO.. 
Niasara  Falla,  N.  Y. 
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UTAH  CANNERS  ASSOCIATION’S  newly  elected  President, 
R.  A.  Moss,  of  the  Woods  Cross  Canning  Company,  is  shown 
in  company  with  George  W.  Goddard,  left,  intermountain  sales 
representative  of  Food  Machinery  Corporation,  and  Nicholas 
Scharff,  right,  of  the  Scharff-Koken  Manufacturing  Company, 
St.  Louis,  Missouri,  who  was  one  of  the  visitors  at  the  recent 
meeting  of  the  association  held  at  Salt  Lake  City. 

Other  officers  elected  are:  L.  T.  Dee,  Utah  Canning  Company, 
Vice-President;  C.  L.  Wright,  Pleasant  Grove  Canning  Company, 


Secretary,  and  E.  R.  Blackington,  Royal  Canning.  Corporation, 
Treasurer.  The  out-of-State  guests  that  attended  the  convention 
included  Karl  K.  Mayer,  President  of  the  National  Canners 
Association;  Dr.  J.  Russell  Esty,  National  Canners  Association 
Research  Laboratories  at  San  Francisco;  Emal  Mayer  of  the 
Kuner-Empson  Company,  Brighton,  Colorado;  Fred  Moss,  Idaho 
Canning  Company,  Payette,  Idaho,  and  Mr.  Scharff.  The  con¬ 
vention  was  one  of  the  largest  and  most  successful  ever  held 
by  the  Association. 


A  WAY  OUT  FOR  SMALL  CANNERS 

By  George  W.  Drake 

UR  SMALL  CANNERIES  —  Are  the  large 
growing  larger,  (at  the  expense  of  the  smaller) 
and  the  small  growing  smaller?  What  say? 
It  looks  that  way  from  some  angles.  Yet  I  believe  I  can 
see  a  future  for  the  small  canner.  By  the  small  canner 
I  mean  the  fellow  who  packs  a  million  or  so  cans  per 
year. 

A  TRADE  MARK  THAT  STANDS  FOR  QUALITY 
— If  I  were  going  to  start  out  on  a  mission  of  this  kind 
here  is  what  I  would  do:  I  would  get  say  thirty  of 
these  fellows  together,  three  or  four  from  the  following 
States:  Maryland,  Delaware,  Pennsylvania,  New  York, 
Ohio,  Michigan,  Indiana,  Illinois,  Iowa,  Wisconsin  and 
Minnesota.  Three  canners  from  eleven  States  would 
mean  33  canneries,  44  canneries  would,  of  course,  be 
better.  Then  adopt  a  “TRADE  MARK”  and  use  it 
in  the  form  of  a  sticker  for  the  tops  of  the  cans,  under 
the  name  of  say  United  Canneries  of  Amenca,  sticker 
to  be  in  three  colors :  White,  for  grade  A ;  Red  for  grade 
B ;  and  Blue  for  grade  C ;  no  grade  D  packed.  Then 
pack,  as  can  be  done,  an  absolutely  Uniform  Quality. 
This  joint  Trade  Mark  to  be  the  property  of  the  com¬ 
bined  canneries,  which  interest  any  one  of  them  would 
forfeit  when  he  put  an  inferior  quality  under  a  given 
grade,  like  putting  B  grade  under  A,  or  C  under  B,  or 
an  understandard  under  C.  All  labels  would  remain 
the  same  as  at  the  present  time.  Then  they  could 
advertise  by  press  and  radio.  With  their  advantage  in 
freight,  etc.,  they  could  go  places  and  actually  build  up 
a  real  business,  and  at  the  same  time  be  in  a  position 
to  protect  and  take  care  of  themselves  as  no  other 


organization  in  this  country  can  at  the  present  time. 
That  a  perfect  working  organization  could  be  perfected 
I  am  confident.  I  feel  something  must  be  done  to  stop 
our  rapidly  growing  cemeteries  through  the  fast  demise 
of  our  small  canneries. 

All  during  the  canners’  convention  I  spent  every  day, 
two  hours  in  the  afternoon  and  the  same  time  in  the 
forenoon,  at  the  United”  exhibit  where  all  the  cutting 
of  samples  was  going  on,  which  convinced  me  that  by 
proper  care  a  uniform  article  could  be  packed  in  the 
above  mentioned  states,  on  all  staple  items. 

That  it  would  give  strength  and  stability  to  the 
entire  industry  there  is  no  question,  and  would  not  be 
one  half  as  hard  to  put  over  as  it  might  seem  at  first 
thought.  The  canners  are  very  sane  people  and  not 
hard  to  convince  if  one  has  the  logic  and  facts  that 
are  necessary.  To  me  it  is  like  the  handle  on  a  milk 
pitcher,  it  is  all  on  one  side.  This  Trade  Mark  alone, 
in  a  few  years,  would  be  worth  all  kinds  of  money. 
You  know  Armsby  sold  Sun  Kissed  for  a  cold  million. 

Under  present  arrangements  it  is  out  of  the  question 
for  these  fellows  to  do  advertising,  as  at  an  average 
of  four  brands  per  canner,  forty-four  canners  would 
have  176  brands  while  by  the  Trade  Mark  idea  two  or 
three  words  would  cover  the  entire  field.  Words  cost 
real  money,  either  in  press  or  radio,  especially  the 
latter. 

I  could  go  on  without  end  talking  along  these  lines, 
but  just  thought  I  would  give  you  a  hint  and  see  what 
your  reaction  would  be.  But  I  am  sure  you  can  see  at  a 
glance  the  many,  many  points  to  the  proposition  that 
would  mean  stability  to  the  entire  canning  industry, 
and  a  nucleus  around  which  a  future  in  business  and 
profits  could  be  built. 
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PHILLIPS  SALES  COIHPAAY,  Inc. 

Brokers  and  Commission 

Gunned  and  Gunners^  Supplies 

Located  in  the  heart  of  Maryland’s  great  packing  industry.  Brokers 
and  representatives  desired  in  all  markets.  Packers’  accounts  solicited. 

CAMBRIDGE  •  MARYLAND.  C.  S.  A. 


5/8  Machine  Made  Hamper 


TOMATO  FIELD  HAMPERS 

that  have  met  the  test  of  the  canning  industry.  Strong  and 
ruggedly  constructed — will  last  longer.  Five  types  at  reason¬ 
able  prices.  Ask  for  samples. 

Riverside  Manufacturing  Co.,  Inc. 

Murfreesboro,  North  Carolina 

“Largeat  manufacturera  of  cannera’  S/8  buahel  field  hampera  in  the  world’ 


5/8  Hand  Made  Hamper 


All  the  latest  data 

FORMULAE  -  COOKING  TIMES 
COOKING  TEMPERATURES 

are  included  in  the  new  6th  (1936)  edition  ol 

“A  Complete  Course  in  Canning” 


Price  $10.00 
order  your  copy  now. 


The  Cannins  Trade 
SO  S.  Gay  Street 

Baltimore,  Md. 


HAMILTON 

Steam  Jacketed 

KETTLES 


—all  styles,  any  sire- 
made  in  Copper,  Alumi¬ 
num,  Stainless  Steel, 
Monel  Metal,  Pure 
Nickel. 

Nationally  known  for 
their  quality  of  mate¬ 
rials,  construction  and 
performance.  Built  by 
an  organization  that 
has  made  kettles  for 
more  than  66  years. 


HAMILTON  COPPER  &  BRASS  WORKS.  Hamilton,  Ohio 


DESIGNED  TO  SAVE  TIME 
AND  GIVE  ADDED  CLEANLINESS 


Gives  uniform  blanch  for  varyins  conditions  of 
stock.  Close  fitting  drum.  Effective  for  blanching 
small  vegetables  .  .  .  No  Bruising.  All  steel  and 
welded  construction.  Made  in  any  size  and  with 
pulley  or  motor  drive  as  desired. 

Write  for  details  and  for  general  catalog  No.  600,  describing 
the  entire  Robins  line  of  canning  equipment. 


CONTINUOUS 

ELANCHCn 


A  K  R<>BINS  &  COMPANY,  Inc-  Baltimore,  Md.,  U.S.  A 

(Manufacturers  oLCannins  Equipment) 


60_65_68.  ! 

Sounds  like  a  quarterback  calling  signals  in  a  football  game. 

It  is  a  game,  but  something  far  greater  emd  of  more  importance 

than  footbcdl — it*s  the  CANNING  game.  ] 


ACE  CHIEF  CLIMAX 


Your  game,  in  which  the  “magic  numbers*’  mean  a  natural  ma¬ 
turity  sequence  of  an  ideal  combination  of  three  sweet  wrinkled 
varieties  suited>le  for  average  conditions  in  all  sections. 

Originated,  introduced  and  recommended  by  ROGERS  for  quality 

yield  and  performance. 


308  W.  WASHINGTON  ST. 


BREEDERS  AND  GROWERS— PEAS— BEANS— SWEET  CORN— FOR  QUALITY  PACKERS 
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THE  MARKETS 

IN  LEADING  CANNED  FOODS  CENTERS 


WEEKLY  REVIEW 

Spring  Weather — Soil  Preparation  Progressing — Pea  Canners 
Of  Tri-States  and  Vicinity  Will  Play  Safe — ^The  Recent  Pea 
Offerings  and  Acceptances — Go  Carefully  About  Acreage. 

SPRINGTIME — Officially  spring  opens  March  21st, 
and  it  did  that  with  a  bang  in  this  section,  and  in 
quite  a  widespread  area,  with  temperatures  well 
up  into  the  70’s,  as  far  north  as  northern  Pennsylvania, 
and  elsewhere.  Early  fruit  trees  are  in  bloom,  rose 
bushes  out  in  leaf,  and  everything  is  just  growing  as 
if  it  were  six  weeks  later,  in  a  normal  year.  Will  this 
go  on  uninterruptedly?  Well,  at  least  growers  are 
getting  their  plowing  done,  and  soil  ready,  and  this 
brings  to  mind  the  pea  acreage,  and  some  of  the  re¬ 
ports  about  that  for  this  region.  The  Tri-States  are 
supposed,  according  to  these  reports,  to  have  planted 
peas  to  a  greater  acreage  than  last  year.  That  is  not 
so.  They  still  have  some  carry-over  canned  peas ;  they 
are  not  anxious  to  pay  prices  for  acreage  that  the 
growers  are  willing  to  accept;  labor  conditions  are 
threatening,  and  so  the  canners  intend  to  play  safe, 
despite  all  reports  to  the  contrary.  Pennsylvania  can¬ 
ners  seem  set  upon  cutting  their  pea  acreage  not  less 
than  15  per  cent,  and  they,  together  with  the  Tri- 
States,  have  a  very  real  reason,  over  and  above  the 
market  prices  and  carryover,  and  that  is:  seconds  and 
below  standard  peas  are  now  known  to  come  from  vines 
that  are  turning  yellow,  where  the  pods  are  filled  with 
peas  like  the  knuckles  on  your  fist,  and  these  canners 
do  not  intend  to  have  any  seconds  or  poorer  peas  if 
they  can  possibly  help  it.  So  they  are  cutting  the 
number  of  acres  per  viner,  and  in  that  way  figure  that 
they  can  control  the  quality  by  cutting  early  and  having 
sufficient  capacity  to  handle  the  crop  as  it  comes  on. 
And  they  are  right.  If  after  doing  this  Dame  Nature 
will  but  give  them  a  good,  normal  season,  and  not 
bunch  the  crop  under  burning  suns,  following  heavy 
rains!  Those  low  quality  peas  have  become  a  night¬ 
mare  and  the  canners  are  not  going  to  take  any  chances 
on  more  of  it,  neither  here  nor  anywhere  else  in  the 
country  where  sanity  holds  sway.  That  can  be  written 
down.  This  is  not  a  thing  which  the  “smart-Alec”  can 
play,  in  increasing  his  pea  acreage  when  he  sees  others 
cutting  theirs. 

Reports  of  the  offerings  made  to  the  Federal  Surplus 
Commodity  Corp.,  in  the  most  recent  offer  to  buy,  are 
now  in,  and  also  the  number  of  cases  accepted.  For 
the  record  we  first  give  the  Offerings,  and  then  the 
Acceptances.  Here  they  are : 


FEDERAL  SURPLUS  COMMODITIES  CORPORATION 
Canned  Peas — Program  XE-lla 
SUMMARY  OF  OFFERINGS 
CLOSING  DATE— MARCH  7,  1938 


ALASKA— CASES  NO.  2  CANS 

AREA 

Total  Cases 

Grade  B 

Grade  C 

Substandard 

Offered 

EASTERN  STATES 
Maryland,  Pennsylvania,  New 

York,  Virginia,  Delaware 

64,150 

52,501 

14,979 

131,630 

MID-WEST  STATES 

Wisconsin  . 

Other  Mid-West  States 

299,135 

254,419 

13,237 

566,791 

(Indiana,  Ohio,  Michigan, 
Illinois,  Minnesota)  . 

66,849 

42,074 

108,923 

Total  Mid-West  States.. 

365,984 

296,493 

13,237 

675,714 

WESTERN  STATES 
Washington,  Utah, 

Wyoming,  Montana  . 

7,800 

7,800 

Total  United  States . 

437,934 

348,994 

28,216 

815,144 

SWEETS— CASES  NO.  2  CANS 

Total  Cases 

AREA 

Grade  B 

Grade  C 

Substandard 

Offered 

EASTERN  STATES 

Maryland,  Pennsylvania,  New 

York,  Virginia,  Delaware 

26,690 

10,902 

741 

38,333 

MID-WEST  STATES 

Wisconsin  . 

Other  Mid-West  States 

286,978 

169,478 

5,831 

462,287 

(Indiana,  Ohio,  Michigan, 
Illinois,  Minnesota)  . 

67,102 

67,317 

87 

134,506 

Total  Mid-West  States.. 

354,080 

236,795 

5,918 

596,793 

WESTERN  STATES 
Washington,  Utah, 

Wyoming,  Montana  . 

114,800 

38,875 

1,948 

155,623 

Total  United  States . 

495,570 

286,572 

8,607 

790,749 

FEDERAL  SURPLUS  COMMODITIES  CORPORATION 
Canned  Peas — Program  XE-lla 
SUMMARY  OF  OFFERINGS  ACCEPTED 
MARCH,  1938 


ALASKA— CASES  NO.  2  CANS 

Total  Cases 

AREA 

Grade  B 

Grade  C 

Substandard 

Accepted 

EASTERN  STATES 
Maryland,  Pennsylvania,  New 
York,  Virginia,  Delaware 

17,469 

10,919 

28,388 

MID-WEST  STATES 

Wisconsin  . 

Other  Mid-West  States 

11,200 

94,307 

1,025 

106,.532 

(Indiana,  Ohio,  Michigan, 

2,975 

97,282 

2,975 

109,507 

Total  Mid-West  States.. 

11,200 

1,025 

WESTERN  STATES 
Washington,  Utah, 

Wyoming,  Montana  . 

Total  United  States . 

11,200 

114,751 

11,944 

137,895 

SWEETS— CASES  NO.  2  CANS 

Total  Cases 

AREA 

Grade  B 

Grade  C 

Substandard 

Accepted 

EASTERN  STATES 
Maryland,  Pennsylvania,  New 

York,  Virginia,  Delaware.. 

6,872 

741 

7,613 

MID-WEST  STATES 

Wisconsin  . 

Other  Mid-West  States 

1,758 

83,423 

4„522 

89,703 

(Indiana,  Ohio,  Michigan, 
Illinois,  Minnesota) . 

21,636 

21,636 

Total  Mid-West  States.. 

1,758 

106,059 

4,522 

111,339 

WESTERN  STATES 
Washington,  Utah, 

Wyoming,  Montana  . 

35,115 

1,948 

37,063 

Total  United  States . 

1,758 

147,046 

7,211 

156,015 
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Make  your  own  deductions,  but  note  that  there  were 
1,605,893  cases  offered,  and  but  293,910  cases  accepted. 
Evidently  the  canners  think  more  of  their  holdings 
than  they  did  of  previous  offerings,  and  put  prices  on 
these  offers  that  did  not  appeal  to  the  FSCC. 

THE  MARKET — What  are  usually  termed  “adver¬ 
tised  brands”  are  selling,  but  the  chains  are  making  a 
great  drive  to  hold  staples  at  4  cans  for  25c,  and  the 
competition  among  them  is  to  get  the  goods  at  lower 
and  lower  prices,  and  they  can  usually  find  enough  can¬ 
ners  to  “let  go  some  goods”  to  keep  the  ball  rolling. 
With  spring  in  the  air  and  the  feeling  that  planting 
time  is  near,  it  is  hard  to  hold  out  longer,  with  the 
possible  exception  of  canned  tomatoes,  which  are  work¬ 
ing  down  to  a  low  point.  Let  no  one  tell  you  that 
popular  consumption  is  off  enough  to  show  on  even  a 
delicate  indicator:  the  people  are  eating  canned  foods, 
and  are  grabbing  up  these  4  for  25  cents  goods. 

If  you  can  hold  your  goods,  come  what  may,  don’t 
hesitate  to  do  so,  because  it  is  most  certainly  going  to 
cost  much  more  to  replace  them  in  1938  packs.  If 
market  conditions  were  normal  and  natural,  it  would 
be  in  line  to  predict  that  1938  will  be  one  of  those  lean 
years,  in  total  packs,  which  bring  canned  foods  prices 
back,  after  several  years  of  slumps — the  time  when  the 
other  fellow  gets  little  or  no  pack,  while  you  come 
through  with  good  crops  and  packs,  but  things  are  not 
natural.  Tightness  of  money  will  hold  a  lot  of  canners 
down;  others  will  cut  their  acreages  and  decide  upon 
small  packs  of  fine  quality  as  the  only  safe  policy  to 
follow — and  these  latter  are  entirely  right,  this  year. 

There  are  no  material  changes  to  note  in  the  canned 
foods  market  this  week.  Prices  are  relatively  exactly 
the  same  as  they  were  last  week,  as  you  will  see  by  our 
market  pages.  But  possibly  more  canners  are  holding 
firm  for  much  higher  quotations  than  those  quoted,  be¬ 
lieving  that  there  is  yet  time  to  dispose  of  their  hold¬ 
ings  at  these  better  prices.  They  have  two  chances  to 
win:  (a)  the  heaviest  demands  and  highest  market 
prices  on  canned  foods  always  come  in  late  April  and 
May,  and  (b)  if  they  have  to  hold,  even  at  the  higher 
prices  the  goods  are  cheaper  than  they  will  be  if 
packed  in  1938.  And  it  is  becoming  quite  clear  than 
the  niggardly  buying  is  reducing  distributors’  stocks 
to  very  low  levels. 

As  to  growers’  prices  on  acreage,  there  are  all  sorts 
of  reports  and  rumors,  from  ridiculously  high  to  as 
ridiculously  low ;  the  best  thing  any  canner  can  do  is  to 
figure  what  he  can  pay  for  his  crops,  and  stick  to  that 
judgment.  There  is  plenty  of  time  yet  before  worry¬ 
ing  seriously  about  acreage,  at  least  that  part  of  the 
acreage  which  will  make  or  break  you.  Your  stand-by 
acreage  may  be  enough  this  season. 
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NEW  YORK  MARKET 

By  “New  York  Stater  ” 

Special  Correspondent  of  “The  Canning  Trade" 

Interest  in  Spot  Offerings — Replacement  Buying  of  Tomatoes — 
Spinach  Prices — Holdings  of  Corn  and  Peas  as  Market 
Influence — Trouble  Reported  With  Salmon  Labor — Chain 
Levels  Off  Grapefruit  Juice — Fruits  Unchanged 

New  York,  March  25,  1938. 

HE  SITUATION — Pricewise,  there  were  few  im¬ 
portant  developments  in  the  local  canned  foods 
market  during  the  past  week.  There  was  a  little 
improvement  in  buying  interest  evident  on  a  number 
of  lines,  however,  and  jobbers  were  apparently  work¬ 
ing  down  to  low  levels  in  their  inventories  on  some 
staples.  Interest  was  centered  largely  in  spot  offerings, 
however,  with  futures  neglected,  and  buyers  are  still 
disposed  to  underbid  the  market  on  most  items  in  the 
expectation  of  bringing  to  light  off-priced  offerings 
from  canners  anxious  to  clear  out  remaining  holdings 
of  1937  packs. 

THE  OUTLOOK — While  current  market  conditions 
would  normally  be  conductive  to  moderately  active  for¬ 
ward  buying  by  distributors,  the  recession  blues  are 
still  very  much  in  evidence.  Current  uncertainty  and 
doubt  as  to  near-term  developments,  therefore,  are 
militating  against  any  real  snap  in  buying,  and  the 
outlook  favors  continued  draggy  markets,  unless  a  few 
of  the  more  venturesome  spirits  among  the  distributors 
should  step  into  the  market  rather  freely,  in  which 
event  higher  price  levels  might  be  looked  for. 

TOMATOES — Replacement  buying  is  accounting  for 
most  of  the  movement  on  southern  tomatoes  this  week, 
with  prices,  f.  o.  b.  canneries,  on  the  basis  of  421/2 
cents  for  Is,  64  cents  for  2s,  93i/^  cents  for  21/2S,  $1,071/4 
for  3s,  and  $3.10  for  10s,  all  of  these  being  inside 
quotations.  New  York  State  packers  this  week  are 
offering  extra  standard  2s  at  75  cents,  with  21/2S  at 
$1.00.  In  California,  the  market  continues  held  at 
621/2  cents  for  standard  Is,  721/)  cents  for  2s,  871/2 
cents  for  2i/^s,  and  $2.85  for  10s,  with  solid  pack  held 
at  85  cents  for  Is,  95  cents  for  2s,  $1,321/4  for  2i/)S,  and 
$4.15  for  10s. 

SPINACH — California  reports  note  a  small  winter 
pack,  with  start  of  the  spring  pack  retarded  because 
of  crop  damage.  Coast  packers  are  holding  the  market 
at  721/4  cents  for  Is,  90  cents  for  2s,  $1.05  for  21/2S, 
and  $3.50  for  10s.  These  are  prices  quoted  by  in¬ 
dependent  packers,  those  named  by  the  better-known 
packers  being  considerably  in  excess  of  these  levels. 
In  the  south,  Maryland  packers  are  offering  new  pack 
for  prompt  shipment  at  75  cents  for  fancy  2s,  $1.00 
for  fancy  2i/4s,  and  $3.35  for  fancy  10s. 

CORN — Routine  inquiry  for  corn,  both  standard  and 
fancy,  was  again  reported  this  week,  with  quotations 
remaining  unchanged  on  all  grades.  Total  holdings 
of  corn  reported  remaining  unsold  in  eastern  packers’ 
hands  as  of  March  1  are  estimated  at  roughly  one  and 
one-quarter  million  cases,  with  holdings  for  the  country 
as  a  whole  between  three  and  one-half  and  four  million 
cases. 

PEAS — Government  buying  is  again  affording  the 
market  some  relief,  but  this  is  not  appreciably  helping 
the  market  for  the  poorer  qualities,  which  are  still 
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subject  to  price  shading.  It  is  believed  that  there  are 
still  upwards  of  5,000,000  cases  on  1937  pack  peas  re¬ 
maining  unsold  in  canners’  hands,  and  this  statistical 
situation  naturally  reacts  against  any  policy  of  heavy 
stocking  by  jobbers.  There  were  no  price  changes 
reported  on  peas  during  the  week  under  review. 

SALMON — Coast  reports  this  week  indicate  that 
Alaska  canners  are  running  into  considerable  labor 
trouble  in  preparing  for  the  current  season’s  pack. 
This  is  becoming  an  annual  event,  and  it  is  as  yet  too 
early  to  draw  any  conclusions  as  to  the  effect  of  this 
trouble  upon  the  prospective  pack  total.  There  were 
no  price  changes  reported  on  salmon  during  the  week, 
although  a  slightly  better  inquiry  for  reds  for  Coast 
shipment  was  reported. 

GRAPEFRUIT  JUICE — A.  &  P.  has  taken  the  edge 
off  of  interest  in  canned  grapefruit  juice  here,  with 
the  staging  this  week  of  a  sale  of  well-known  brands 
of  both  Florida  and  Texas  juice  at  4  cans  for  25  cents 
at  retail.  As  this  price  is  about  the  same  as  that  which 
jobbers  must  get  from  their  retail-grocer  customers  in 
order  to  break  even  on  sales  of  new  pack,  the  jobbing 
trade  is  soft-pedalling  this  item  for  the  time  being  and 
naturally  is  not  interested  in  buying  for  cannery  ship¬ 
ment  at  the  moment.  Fancy  segments  are  holding 
steady,  in  light  trading. 

PEACHES — The  market  for  cling  peaches  for  Coast 
shipment  is  weaker,  with  standards  offering  at  $1.35 
and  choice  at  $1.45  to  $1.50.  The  market  for  fancy  is 
nominally  unchanged  at  $1.70,  with  waters  offering  at 
$1.15.  Demand  is  light.  On  No.  10s,  a  little  interest 
is  reported,  with  Coast  canners  holding  fancy  at  $5.80, 
choice  at  $5.15,  standards  at  $4.65,  waters  at  $4.00, 
and  solid  pack  pies  at  $4.75. 

APRICOTS — Buying  interest  in  ’cots  for  prompt 
shipment  continues  at  a  low  ebb,  with  the  market  hold¬ 
ing  unchanged  at  $1.90  to  $2.00  for  fancy  2V^s,  $1.65 
to  $1.85  for  choice,  and  $1.45  to  $1.55  for  standards,  all 
f.  o.  b.  Coast.  On  No.  10s,  solid  pack  pies  at  $5.50  to 
$6.00  are  attracting  a  little  attention,  with  standard 
halves  holding  at  $5.15  to  $5.50  and  waters  at  $4.50 
to  $4.75. 

R.  S.  P.  CHERRIES — Eastern  canners  are  reported 
to  be  cleaning  up  unsold  stocks  from  the  1937  pack, 
with  the  market  currently  quoting  on  the  basis  of  $1.15 
for  303s,  $1.25  for  2s,  and  $6.15  for  10s  at  canneries. 

PEARS — New  business  in  the  market  for  Bartlett 
pears  for  Coast  shipment  continues  light,  with  the  mar¬ 
ket  holding  unchanged  at  $1.90  for  fancy  2V2S,  $1.70 
for  choice,  and  $1.55  for  standards. 

CANNERS  VISITING  TRADE— Quite  a  few  can¬ 
ners  have  been  in  town  this  week,  apparently  endeavor¬ 
ing  to  find  out  “what  the  score  is.”  Among  those  seen 
on  Hudson  Street  were  Campbell  Bradt  of  Hunt  Bros. 
Packing  Co.,  San  Francisco;  Glenn  E.  Finch,  of  the 
Edgett,  Burnham  Co.,  Newark  N.  Y. ;  B.  H.  Body,  of 
Oakland,  Calif. ;  Adam  Bruce,  of  Bruce’s  Juices, 
Tampa,  Fla.,  and  Charles  Morrill,  of  the  Burnham  & 
Morrill  Co.,  Portland,  Me. 

TUNA — Japanese  tuna  is  firming  up  locally,  with 
replacement  costs  on  the  upgrade.  Fancy  halves  were 
reported  sold  this  week  at  a  low  of  $7.00,  but  importers 
are  now  asking  $7.70  and  upwards,  with  replacement 
cost  reported  at  $7.40  minimum. 
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CHICAGO  MARKET 

By  “Illinois” 

Special  Correspondent  of  “The  Canning  Trade*’ 

“Better  Feeling?” — ^Tomato  Prices  Firm — Softer  Tone  Develops 
In  Pea  Market — California  Spinach  Pack  to  Be  Small — Interest 
Develops  in  Green  and  Wax  Beans — Grapefruit  Market  Firm — 
Berry  Market  Quiet — Fish  Line  Holding  Well. 

Chicago,  Ill.,  March  25,  1938. 

ETTER  FEELING — In  looking  through  some  old 
papers,  ran  across  the  following,  which  seems 
particularly  apropos  under  prevailing  conditions: 
“The  consensus  of  opinion  is  that  there  is  a 
‘better  feeling’  in  the  canned  food  market.  But 
the  shortcomings  of  a  ‘better  feeling’  are  serious. 

A  broker  remarks :  ‘A  better  feeling  does  not  pay 
brokerage.’  A  distributor  says:  ‘A  better  feeling 
does  not  move  my  stock.’  A  canner  says :  ‘I  can’t 
put  a  better  feeling  under  my  own  label  and  sell 
it.’  No  food  expert  has  yet  been  able  to  isolate 
the  vitamins — if  any — in  a  ‘better  feeling.’  The 
trouble  with  a  ‘better  feeling’  as  far  as  your  cor¬ 
respondent  has  been  able  to  ascertain,  is  that  it 
is  hard  to  find  anybody  yet  who  feels  better 
because  of  it.” 

THE  WEATHER — It  looks  like  an  early  Spring  in 
these  parts.  There  is  plenty  of  moisture.  Everyone 
seems  to  think  that  the  coming  growing  season  will  be 
normal.  On  that  line  of  thought,  it  might  be  well  to 
remember  that  the  law  of  supply  and  demand  is  the 
fundamental  law  of  all  commerce.  The  price  structure 
of  canned  foods  is  based  upon  the  supply  and  upon  the 
demand  of  consumers  to  use  that  supply.  Over  reason¬ 
ably  short  periods,  the  demand  can  be  called  constant, 
but  supply  is  the  factor  which  varies  and  supply  is 
determined  primarily  by  weather.  If  we  are  to  have 
favorable  weather  conditions  this  season,  as  everyone 
seems  to  agree  upon,  then  reduction  of  acreage  in  the 
principal  canned  foods  items  seems  absolutely  neces¬ 
sary.  To  substantiate  this  thought,  look  at  the  follow¬ 


ing  figures — 1937  statistics: 

Cases 

Tomatoes  .  21,267,423 

Tomato  Juice  .  13,444,972 

Spinach  .  4,952,166 

Peas .  23,467,479 

Corn  .  23,541,000 

Green  and  Wax  Beans .  8,233,209 

Beets  . 2,751,888 


Total  .  97,658,137 


add  if  you  wish,  the  pack  of  asparagus,  sweet  potatoes, 
sauerkraut,  and  other  vegetables,  and  you  have  a  grand 
total  of  well  over  one  hundred  million  cases.  Remem¬ 
ber,  when  you  contract  your  acreage  for  this  year,  the 
law  of  supply  and  demand.  Also  read  the  article  by 
“Better  Profits”  in  last  week’s  issue  of  The  Canning 
Trade. 

TOMATOES — The  sharp-shooting  still  continues. 
The  Chicago  trade  are  willing  to  buy  tomatoes,  but 
their  ideas  generally  are  lower  than  the  seller.  The 


quoted  market  in  Indiana  and  surrounding  States  is: 

No.  2  Standard  Tomatoes . $  .621/0  to  $  .65  factory 

No.  21/4  Standard  Tomatoes  .85  to  .90  factory 
No.  10  Standard  Tomatoes....  3.00  to  3.25  factory 
The  bottom  on  No.  2  standards  seems  to  be  62^2  cents, 
factory,  although  claim  is  made  that  some  sales  have 
been  made  at  a  trifle  under.  Some  No.  10  standards 
are  available  at  $3.00,  factory. 

The  regular  Indiana  Spring  meeting,  a  State  Con¬ 
vention  that  always  attracts  a  large  attendance,  is 
scheduled  for  the  21st  and  22nd  of  next  month. 

PEAS — A  trifle  softer  tone  has  developed  in  the 
market.  No.  2  standards  are  available  now  at  72 1/2 
cents  to  75  cents,  factory,  in  both  Indiana  and  Wis¬ 
consin.  Sales  are  limited. 

The  damand  for  extra  standards  that  ruled  lately  is 
now  lacking. 

Buyers  are  still  looking  for  what  they  term  bargains 
and  which  means  a  pea  at  around  65  cents,  factory, 
with  a  small  truck  rate  to  Chicago. 

CORN — No.  2  standard  white  crushed  is  getting  all 
the  play  at  a  price  range  of  621/2  cents  to  65  cents, 
factory,  Ohio  and  Indiana.  The  better  grades  seem  to 
be  unusually  quiet. 

SPINACH — Reports  from  California  are  that  pros¬ 
pects  for  a  crop  and  pack  continue  to  decline  and 
authorities  maintain  that  the  State  will  produce  one 
of  the  smallest  packs  of  spinach  in  the  past  ten  years. 

Ozark  is  still  quoting  so-called  standard  spinach  at: 
No.  2  tin,  55  cents,  factory,  and  No.  21/2  tin,  80  cents, 
factory,  but  the  better  qualities  cannot  be  had  at  that 
and  are  held  at  prices  5  to  10  cents  per  dozen  higher. 
Spring  pack  in  the  Ozarks  promises  to  be  an  excep¬ 
tionally  light  one,  too. 

GREEN  AND  WAX  BEANS— A  few  canners  in  the 
Middlewest  have  begun  to  cut  loose  with  No.  2  standard 
cut  green  available  at  721/4  cents,  delivered  Chicago, 
from  the  surrounding  States. 

Interest  is  beginning  to  develop  on  the  Southern 
packing,  both  green  and  wax,  for  delivery  May-June. 
Canners  seem  reluctant  to  quote  definite  prices,  but 
some  undercover  business  is  being  recorded. 

SAUERKRAUT — Some  dumping  of  a  few  lots  that 
did  not  measure  up  to  the  fancy  grade,  is  reported. 
The  market,  however,  on  No.  21/2  strictly  fancy  is 
from  all  outward  appearances  firm  at  80  cents,  factory. 

ASPARAGUS — Illinois  and  Michigan  canners  are 
backward  in  coming  out  this  year  with  prices  on  their 
1938  packing.  This  in  line  with  the  general  tendency 
as  applied  to  future  quotations. 

California  is  cleaning  up  their  remnants  of  last 
year’s  packing  at  71/2  to  10  cents  off  list  and  some  claim 
that  this  means  the  1938  opening  will  be  approximately 
10  per  cent  less  than  last. 

GRAPEFRUIT  AND  GRAPEFRUIT  JUICE— A 
firmer  market  prevails  at  primary  points.  One 
Florida  canner  tried  to  pull  a  fast  one,  but  those  who 
claim  to  know,  say  that  it  didn’t  go  over.  Most  of  the 
better  Florida  canners  are  holding  No.  2  fancy  seg¬ 
ments  at  $1.00,  factory. 

Texas  juice  has  advanced  until  about  the  low  from 
the  Rio  Grande  Valley  is:  No.  2  fancy  natural  grape¬ 
fruit  juice,  67V4  cents. 
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PEACHES,  APRICOTS,  PEARS— The  central  con¬ 
trol  in  California  is  still  holding  but  the  volume  of 
business  in  Chicago  continues  in  extreme  narrow 
lines.  Prices  on  apricots  seem  to  be  slipping  a  little 
and  there  is  more  of  a  desire  by  canners  to  meet 
reasonable  concessions.  Pears  are  well  sustained. 

BERRIES — The  market  is  certainly  “sick”  on 
everything  in  the  berry  line,  and  it  is  almost  impossible 
to  interest  Chicago  buyers  in  blackberries,  red  rasp¬ 
berries,  blueberries.  Loganberries  and  “what  have  you”. 
Everyone  is  bent  upon  cleaning  up  spots  and  antici¬ 
pating  quite  a  little  lower  prices  on  1938  pack. 

THE  FISH  LINE — Shrimp  is  firmer  with  No.  1 
small  wet,  $1.30,  and  No.  1  medium  wet,  $1.35,  f.  o.  b. 
Gulf  Points,  bottom.  Jumbo  and  large  grades  are 
scarce. 

Salmon  is  dragging  due  to  extreme  cautious  buying. 
Tuna  is  selling  nicely  and  good  Lenten  demand  is  noted. 

• 

CALIFORNIA  MARKET 

By  “Berkeley” 

Special  Correspondent  of  “The  Canning  Trade” 

Another  Week  of  Rain — Spinach  Pack  Delayed — Asparagus  in 
Fresh  Markets,  None  Canned — Fruits  Dull — Olive  and 
Pimiento  Prices — Salmon  Moving  More  Freely. 

San  Francisco,  March  24,  1938. 

AIN — California  has  had  another  week  of  rainy 
weather,  with  more  snow  in  the  high  mountains, 
but  there  have  been  no  further  floods,  except  in 
isolated  instances  in  central  California.  Streams  are 
running  high,  however,  and  danger  from  this  source 
is  not  past.  Farming  operations  remain  largely  at  a 
standstill,  the  ground  being  too  wet  for  ploughing, 
planting  or  cultivating.  The  harvesting  of  early  crops, 
such  as  spinach  and  asparagus,  is  being  delayed,  but 
would  get  under  way  with  a  rush  following  a  few 
sunny  days. 

SPINACH — The  packing  of  spinach  was  to  have 
been  launched  this  week  in  central  California,  but  it 
is  doubtful  if  growers  will  be  able  to  do  any  harvesting. 
No  formal  opening  prices  on  the  new  pack  have  been 
brought  out  to  date  and  but  little  business  is  reported 
on  a  subject  to  approval  of  opening  price  basis.  One 
or  two  canners  solicited  business  several  weeks  ago  on 
the  basis  of  $1.05  for  No.  2V2S,  with  one  packer  quoting 
as  low  as  95  cents,  but  little  business  was  booked. 
Despite  the  floods,  which  have  destroyed  some  fields, 
and  the  setback  that  the  crop  has  had  everywhere  in 
the  State,  canners  suggest  that  there  will  be  plenty  of 
spinach.  This  crop  is  described  as  having  the  nine 
lives  of  a  cat,  with  an  amazing  comeback.  A  large  pack 
is  not  wanted,  as  there  is  spinach  left  from  the  pack  of 
last  spring.  The  winter  pack  proved  a  light  one. 

ASPARAGUS — Asparagus  is  moving  to  the  fresh 
markets  in  fairly  large  quantities,  but  no  canning  is 
being  done  and  none  is  expected  until  well  along  in 
April.  A  marketing  order  covering  the  handling  of 
canning  asparagus  is  under  consideration,  growers 


having  made  a  request  for  a  control  measure.  If  a 
marketing  agreement  is  adopted  it  will  doubtless  be 
along  the  lines  of  the  one  in  effect  last  year.  This 
would  mean  grading  to  hold  down  production  and  a 
limited  season  for  canning.  Following  these  rules, 
canners  would  be  permitted  to  make  as  large  a  pack 
as  desired.  No  opening  prices  on  this  product  are 
expected  until  the  canning  season  gets  well  under  way. 

FRUITS — The  market  on  canned  fruits  continues 
extremely  dull,  with  concessions  from  lists  meeting 
with  but  little  response.  Peaches,  of  course,  are  firmly 
held,  but  the  business  being  done  is  not  in  keeping  with 
the  sales  effort.  Apricots  continue  to  be  the  weak  item 
on  the  list,  with  prices  varying  with  the  packer. 
Hawaiian  pineapple,  which  has  enjoyed  such  a  steady 
sale,  seems  to  be  slowing  down  but  this  is  causing  no 
concern  since  stocks  are  so  light,  with  some  items  long 
since  sold  up. 

OLIVES — A  new  spot  price  list  on  Del  Monte  brand 
California  ripe  olives  has  been  brought  out  by  the 
California  Packing  Corporation  for  shipment  to  June  1. 
This  concern  is  quoting,  as  follows:  Buffet,  medium, 
75  cents;  large,  80  cents,  and  extra  large,  90  cents. 
No.  1  Tall,  large,  $1.25;  extra  large,  $1.32i/^;  mam¬ 
moth,  $1.60;  giant,  $1.75;  jumbo,  $1.85,  and  Colossal, 
No.  10,  large,  $7.50;  extra  large,  $7.95;  mammoth, 
$9.60;  giant,  $11.25;  jumbo,  $12.00,  and  Colossal, 
$15.00. 

PIMIENTOS — Formal  opening  prices  on  Del  Monte 
brand  California  red  pimientos  and  peeled  green  chili 
have  been  brought  out,  these  being  for  shipment  prior 
to  December  31,  1938.  Red  pimientos  are  quoted  at 
75  cents  for  4-oz.  and  $1.25  for  the  71/2-02.  size,  with 
4-oz.  peeled  green  chili  quoted  at  75  cents.  The  1937 
pack  has  long  since  been  sold  out  at  advancing  prices. 
Due  to  the  Spanish  situation,  importations  of  pimientos 
have  practically  ceased  and  this  country  has  been  ex¬ 
porting  canned  pimientos  to  markets  usually  supplied 
by  Spain.  The  first  hand  spot  market  is  bare,  suggest¬ 
ing  an  eager  demand  for  early  shipment  as  soon  as  the 
1938  pack  is  available.  The  prices  of  the  Corporation 
are  the  same  as  last  year. 

SALMON — Pink  and  chum  salmon  has  been  moving 
off  a  little  more  freely  since  the  prices  of  some  of  the 
larger  holders  were  scaled  downward.  Close  watch 
is  being  kept  on  the  labor  situation,  and  with  negotia¬ 
tions  between  salmon  packers  and  fishermen  stale¬ 
mated,  an  advance  in  price  might  suddenly  become  a 
reality.  Canners  want  to  readjust  the  wage  scale  in 
effect  last  year,  with  some  revisions  downward,  while 
fishermen  want  the  same  wages,  with  increases  for 
captains,  engineers  and  foremen.  Some  canners  may 
not  attempt  to  operate. 
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GULF  STATES  MARKET 

By  “Bayou” 

Special  Correepondent  of  “The  Canning  Trade” 

Shrimp  Receipts  Light — The  Prices — Hot  Weather  Hurting 
Oyster  Business — Crabs  Now  Coming  On — Bean 
Canners  Making  Ready. 

Mobile,  Ala.,  March  25,  1938. 

HRIMP — The  receipt  of  shrimp  this  past  week  has 
been  light  and  it  all  went  to  the  raw  headless 
shrimp  dealers. 

The  market  on  large,  raw  headless  shrimp  is  strong 
at  15  cents  and  16  cents  per  pound,  f.  o.  b.  shipping 
point. 

Some  small  and  medium  shrimp  are  being  produced, 
but  these  are  always  handled  cautiously,  as  the  trade 
will  take  them  only  when  there  are  no  large  shrimp 
to  be  had.  Neither  the  factories  nor  the  raw  headless 
shrimp  dealers  want  to  handle  small  shrimp,  because 
they  mash  and  break  easily,  besides  it  takes  much 
longer  to  head  and  peel  a  barrel  of  small  shrimp  than 
it  does  a  barrel  of  large  ones,  therefore,  the  labor  kicks 
about  them. 

Under  the  circumstances,  the  waste  and  expense 
handling  small  shrimp  is  greater  than  the  large  and  the 
small  shrimp  should  bring  a  higher  price,  but  on  the 
contrary,  they  sell  cheaper. 

The  price  on  canned  shrimp  is  $1.30  per  dozen  for 
No.  1  small;  $1.40  for  medium,  and  $1.50  for  large, 
f.  o.  b.  factory. 

OYSTERS — The  peak  of  the  oyster  canning  season 
is  usually  from  the  middle  of  February  to  the  middle 
of  March  and  this  year  has  been  no  exception,  hence 
production  is  expected  to  be  on  the  decline  from  now  on. 

We  are  having  maximum  temperatures  of  78  to  80 
degrees,  which  is  not  oyster  weather  and  besides  we’ve 
had  awful  strong  southeast  winds,  which  has  made 
high  tide  and  rough  seas  and  this  has  interferred  with 
the  production  of  oysters  to  some  extent. 

However,  the  canning  of  oysters  will  continue  as  long 
as  the  oysters  are  suitable  and  the  weather  does  not 
get  too  hot,  which  at  least  will  last  through  the  month 
of  March. 

The  price  of  canned  oysters  is  90  cents  per  dozen  for 
four  ounce;  95  cents  for  five  ounce;  $1.80  for  eight 
ounce,  and  $1.90  for  ten  ounce,  f.  o.  b.  factory. 

CRAB  MEAT  —  With  the  appearance  of  warm 
weather,  the  crabs  in  this  section  commence  to  show 
up  and  the  season  is  getting  fast  under  way. 

Very  few  crabs  are  produced  in  this  section  in  the 
Winter  time,  but  quite  a  bit  of  crab  meat  is  shipped  out 
of  this  section  in  the  Spring  and  Summer,  hence  the 
can  manufacturers  get  a  nice  business  out  of  the  crab 
meat  game. 

The  bulk  of  the  crab  meat  is  put  up  in  one-pound 
cans  and  iced  in  a  box  or  barrel,  according  to  the 
quantity  shipped. 

The  crab  meat  is  divided  in  two  grades — ^the  claw 
and  the  white,  which  is  taken  from  the  body  of  the 
crab.  The  meat  from  the  body  of  the  crab  usually 


sells  from  20  per  cent  to  50  per  cent  higher  than  that 
from  the  claw. 

At  the  beginning  of  this  season  white  crab  meat 
brought  40  cents  per  pound,  and  the  claw,  30  cents,  but 
this  week  it  is  selling  for  38  cents  and  20  cents. 

Several  attempts  have  been  made  to  process  our 
crab  meat,  but  discoloration  in  the  can,  shortly  after 
it  is  packed,  seems  to  be  the  drawback,  and  efforts 
are  being  made  to  overcome  this  handcicap. 

SNAP  BEANS — More  life  appears  around  the  vege¬ 
table  canneries  than  has  been  in  some  time,  due  to 
the  fact  that  canners  are  preparing  their  plant,  by 
overhauling  the  equipment  for  the  canning  of  beans, 
which  will  start  in  another  six  or  eight  weeks. 

The  planting  has  started  and  while  in  some  localities 
there  has  been  too  much  rain,  yet  in  others  the  weather 
has  been  favorable  and  the  planting  has  been  pushed. 

A  tentative  price  of  the  new  pack  cut  stringless 
beans  is  75  cents  per  dozen  for  No.  2 ;  $1.10  for  No.  2i/2» 
and  $3.75  for  No.  10,  f.  o.  b.  factory. 

RAPID  GROWTH  IN  ARGENTINE  PEAR 
INDUSTRY  IS  REPORTED 

(Continued  from  page  8) 

largely  to  the  months  of  January,  February  and  March 
when  supplies  in  most  Northern  Hemisphere  countries 
are  at  low  levels.  Pears  are  graded  into  Extra  Fancy 
and  Fancy.  Exports  are  permitted  only  on  the  basis  of 
certificates  issued  by  the  Ministry  of  Agriculture. 

Since  the  steadily  expanding  production  will  have  to 
be  marketed  mostly  in  foreign  countries,  Argentine  dis¬ 
tributors  are  availing  themselves  of  every  opportunity 
to  develop  new  and  larger  export  outlets.  Shipping 
and  refrigeration  facilities  are  being  improved  and 
special  attention  is  being  devoted  to  securing  conces¬ 
sions  in  respect  to  tariffs,  quotas  and  exchange  regula¬ 
tions  in  the  Argentine  trade  agreements  with  foreign 
countries. 

• 

CHANGES  IN  CHICAGO  FOOD  TRADE 

UITE  a  number  of  changes  have  occurred 
among  the  Chicago  Houses  since  the  turn  of 
the  year,”  said  a  prominent  food  man  the 
other  day.  Then  he  went  on  to  outline:  “There’s  Ben 
Klapper  with  Sprague,  Warner  &  Company  for  over 
thirty  years  who  resigned;  then  lovable  Sig  Wedeles, 
vice-president  of  Steele  Wedeles  Company  died;  the 
former  buyer  of  Samuel  Kunin  &  Sons  quit  his  position 
and  joined  forces  with  a  brokerage  company;  Albert 
Frolich  died  in  New  York  City.  Albert  is  a  Chicago 
product  you  know.*  He  learned  his  A  B  C’s  and  his 
R  R  R’s  of  dried  fruit  right  here  before  Rosenberg 
Bros.,  of  California  called  him.  Then  Ben  Klapper 
hooked  up  as  general  salesmanager  of  Franklin  Mac- 
Veagh  &  Co.;  Leo  Hecht  is  out  over  at  National  Tea, 
and  just  last  week  Bill  Hart  of  the  old  firm  of  James  R. 
Baker  &  Co.  passed  the  Big  Divide.  That’s  bunching 
them,  isn’t  it?  What’s  going  to  happen  next?” 
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CANNED  FOOD  PRICES 


All  Prices  quoted  F.  O.  B.  Factory 

Prices  given  represent  the  high  and  low  canners’  selling  price 
of  the  current  week,  subject  to  the  customary  cash  discounts. 
Quotations  per  dozen  unless  otherwise  noted.  “Eastern” 
quotations  for  Atlantic  Coast  States  east  of  Ohio  River; 
“Central”:  Central  States  West  of  Ohio  River  to  Mountain 
States;  “West  Coast”:  Mountain  and  Pacific  Coast  States. 

Quotations  on  this  page  are  for  spot  goods.  For  future 
quotations  see  market  reports. 

Canned  Vegetables 

Eastern 
Low  High 

ASPARAGUS 

White  Colossal.  No.  . .  . . 

Lartce,  No.  . . . 

Medium,  No.  2% . .  . 

Green  Mam.,  No.  2  ro.  cans . 

Medium.  No.  1  tail . 

Large,  No.  2 . 

Tips,  White,  Mam.  No.  1  sq . 

Small,  No.  1  sq . 

Green  Mam.,  No.  1  sq . 

Small,  No.  1  sq . . . . . 

Green  Tips,  60/80,  2s . .  2.10 

Green  Tips,  36/60,  2s .  2.60 

Green  Cuts  and  Tips,  2s .  1.80 

Green  Cuts  and  Tips,  10s....__..  8.26 

Green  Cuts,  28 . . . .  1.16 

STRING  LESS  BEANS 

Fancy  French  Cut  Green,  No.  2 
No.  10 


2.10 

2.60 

1.80 

8.26 

1.16 


Central 

West  Coast 

Low  High 

Low 

High 

2.96 

8.05 

.  . 

3.06 

8.16 

. 

2.96 

8.06 

2.76 

2.86 

•  ••••••• 

2.76 

iiie 

2.86 

2.96 

2.76 

2.86 

2.67%  2.76 

. . 

2.60 

2.60 

1.86  1.90 


Ex.  Std.  Cut  Green,  No.  2 . 

No.  10  . - . 

Std.  Cut  Green,  No.  2 . 

No.  10  . . 

Fancy  Whole  Green,  No.  2........ 

No.  10  . 

Ex.  Std.  Whole  Green,  No.  2.... 

No.  10  . 

Fancy  Cut  Wax,  No.  2..„-»...._ 

No.  10  . 

Ehc.  Std.  Cut  Wax,  No.  2 . 

No.  10  . . 

Std.  Cut  Wax,  No.  2 . . 

No.  10  . 

Fancy  Whole  Wax,  No.  2 . . 

No.  10  . 

Ex.  Std.  Whole  Wax,  No.  2. . 

No.  10  . . . . 

Std.  Whole  Wax,  No.  2 . 

No.  10  . 

Red  Kidney,  Std.,  No.  2 . 

No.  10  . 

LIMA  BEANS 


.60 

2.70 


.76 


.62^^  .65 

3.00  3.25 


1.60  . 

Ka  1ft  ,  . 

No.  2  Fancy  Small  Green.... 

No.  2  Medium  Green . 

No.  1 0  . 

1.30  . 

1.32%  . 

1.25 

1.30 

1.00  . 

.92 1.00 

No.  10  . 

R.76  . 

.SO  . 

.90 

.96 

No  in  . 

4.60  . 

.67% 

.60 

.66 

BEETS 

.76  . 

.90 

1.20 

No.  2%  „  _ _ _ 

1.00  . 

.96 

No.  10'  . . . . 

3.26  _ 

3.76 

4.60 

Std.  Cut,  No.  2 . . 

.70  . 

No.  2%  . 

.90  . 

No.  in' . . 

3.00  . 

Ex.  Std.  Cut,  No.  2.. .  „.. 

.60 

.65 

No.  2\tt 

No.  10  . . . . 

Std.  Sliced,  No.  2 . 

No.  2% _ _ _ 

No.  10  . . 

Ex.  Std.  Sliced,  No.  2.. 
No.  10 . . 


.76 

8.76 


CARROTS 

Std.  Sliced,  No.  2. 

No.  10  . . . 

Std.  Diced.  No.  2.... 
No.  10  . . . 


.67^!  .75 

2.40  3.00 


.70 

3.26 


.76 

8.60 


1.00 

1.05 

1.10 

1.20 

1.20 

6.00 

_ 

6.00 

.70 

.86 

.85 

.90 

.90 

3.35 

4.25 

4.25 

4.75 

.65 

.70 

.70 

.80 

.80 

3.15 

3.35 

3.75 

4.25 

1.00 

1.45 

1.75 

1.40 

1.16 

1.25 

.95 

1.00 

Too 

.95 

4.76 

6.00 

.85 

.85 

.90 

5.50 

4.50 

4.76 

1.25 


1.00  1.10 

"‘.90  ’"96 


.86 

1.10 

8.86 

.96 

8.60 


.90 


CANNED  VEGBTABLES— Continued 


Eastern 
Low  High 


CORN — Wholegrain 

Yellow,  Fancy  No.  2 . . 

No.  10  . 

Blx.  Std.  No.  2 . . 

No.  10  _ _ _ 

Std.  No.  2 . 

No.  10  _ 

'White.  Ex.  Std.  No.  2 _ 

No.  10  _ 

Std.  No.  2. _ _ _ 

No.  10  _ _ 

Shoepeg,  Fancy  No.  2>-..».. 

No.  10  . . . . 

Ex.  Std.  No.  2 . . 

No.  10  . . . 

Std.  No.  2 . . 

CORN — Creamstyle 


.90 

6.25 

.85 


1.05 

6.00 

1.00 


.80 


.76 

4.60 

.67% 


.86 

.72% 

6.76 

.67% 


.90 

".‘t? 

'lioo 

"iso 

"‘.'76 


.90  1.10 


.75 

4.50 


.80 

4.60 


Yellow,  Fancy  No.  2.. . 

No.  10  _ 

Ex.  Std.  No.  2 _ 

No.  10  . . . 

Std.  No.  2 . . 

No.  10  . . 

White,  Fancy  No.  2 . . 

No.  10  .  4.75 

Ex.  Std.  No.  2 . 70 

No.  10  _ 4.00 

Std.  No.  2 . . 62%  .65 

No.  10  .  3.75 

HOBUNY 

Std.  Split,  No.  1,  TaU. _ 

No.  2%  _ 

No.  10  . . 


.80  1.16 


.80 

4.50 


.75 


.85 

2.50 


No. 

No. 

No. 

No. 

No. 

No. 

No. 

No. 


MIXED  VEGETABLES 

Fey.,  No.  2 . .80 

No.  10  . .  4.00 

Std.,  No.  2 . .66 

No.  10  .  3.00 

PEAS 

No.  2  Fancy  Sweets,  28... 

No.  2  Fancy  Sweets,  8b... 

No.  2  Fancy  Sweets,  4s... 

No.  2  Fancy  Sweets,  6s... 

No.  2  Ex.  Std.  Sweets, 

2  Ex.  Std.  Sweets. 

2  Ex.  Std.  Sweets, 

2  Fix.  Std.  Sweets, 

2  Std.  Sweets,  28.... 

10  Std.  Sweets.  2s... 

2  Std.  Sweets,  38.... 

10  Std.  Sweets,  Ss., 

2  Std.  Sweets,  48.... 

No.  10  Std.  Sweets,  48.. 

No.  2  Std.  Sweets.  6s.... 

No.  10  Std.  Sweets,  68.. 

No.  2  Fey.  Alaska,  Is.... 

No.  2  Fey.  Alaskas,  28.... 

No.  2  Fey,  Alaskas,  8s.... 

No.  2  Ex.  Std.  Alaskas, 

No.  2  Ex.  Std.  Alaskas, 

No.  2  Ex.  Std.  Alaskas, 

No.  10  Std.  Alaskas, 

No.  2  Ex.  Std.  Alaskas, 

No.  2  Ehc.  Std.  Alaskas, 

No.  2  Std.  Alaskas,  8s.... 

No.  10  Std.  Alaskas,  88... 

No.  2  Std.  Alaskas,  4s..... 

No.  10  Std.  Alaskas,  4s_. 

No.  2  Std.  Alaskas,  68_. 

No.  10  Std.  Alaskas,  6s... 

No.  2  Ungraded....^-.. _ 

Soaked,  28 _ _ 

10s  _ 

Blackeye,  2s,  Soaked„-_~ 


PUMPKIN 

Fancy,  No.  2.... 

No.  2% _ 

No.  8 _ 

No.  10 


.86 

4.60 


Is.... 
2s.... 
88.... 
,  88.. 

48.. .. 

68.. ., 


SAUER  KRAUT 

Fancy,  No.  2~_..... 

No.  2% - 

No.  8 _ 

No.  10  _ 


Central 
Low  High 


peas  and  carrots 

std.  No.  t _ 

Fancy  No.  •  ■ 


.76 

8.60 

.66 

3.00 

4.26 

.76 

3.25 

.72% 

".‘eo 

2.76 

.76 

"iTO 

3.00 

.66’  .70 

SPINACH 

No.  2  . . . 

No.  2%  _ 

No.  10  . . . . . 

SUCCOTASH 

.70 

.90 

.90 

1.10 

1.10 

1.10 

1.16 

.  1.30 

Std.  No.  2,  Gir.  Corn,  Dr.  Limas. 
Std.  No.  2,  Gx.  Cmh,  Fr.  Limas. 
Triple.  No.  « . 

.90 

5.60 

.85 


1.00 

6.76 


.86 

4.76 

.75 

4.60 

.70 


.96 

6.00 

.80 

“.‘76 


.80  .96 


.66  .80 
3.75  4.60 

.62%  .70 

3.75  4.00 


.57%  .60 

1.90  2.35 


West  Coast 
Low  High 


1.10 


1.25 

1.50 

1.35 

1.45 

1.10 

1.35 

1.25 

1.40 

1.00 

1.25 

1.15 

1.30 

....... 

1.00 

1.16 

1.06 

1.26 

1.10 

1.26 

1.20 

1.30 

.96 

1.10 

1.10 

1.16 

.85 

1.10 

1.00 

1.05 

.86 

1.00 

1.00 

1.06 

1.16 

.90 

1.10 

. 

s— ... 

6.60 

6.76 

. 

.96 

.80 

1.00 

1.10 

1.16 

6.00 

6.26 

6.00 

6.25 

.90 

.80 

1.00 

.90 

1.00 

4.00 

4.75 

4.75 

5.00 

.80 

.76 

.90 

.90 

.95 

4.00 

4.75 

4.25 

4.50 

1.86 

1.60 

1.40 

1.80 

....... 

....... 

1.26 

1.60 

LSO 

1.46 

1.16 

1.30 

1.20 

1.30 

1.10 

1.26 

1.26 

1.80 

.85 

1.10 

1.00 

1.25 

1.20 

1.30 

.85 

1.05 

.85 

1.05 

1.10 

1.20 

4.76 

4.76 

6.60 

. , 

.86 

.90 

1.06 

i.io 

.90 

1.00 

1.06 

.72% 

.77% 

.90 

.90 

1.00 

3.75 

4.00 

4.60 

4.50 

4.76 

.67% 

.70 

.77% 

.80 

.85 

.90 

3.60 

3.60 

4.00 

4.25 

4.50 

.76 

.77% 

.80 

.90 

s ...... 

•  .Mass 

...esse 

4.00 

A60 

.70 

.90 

.95 

.42% 

.60 

.66 

.60 

.67% 

.60 

2.16 

2.76 

8.60 

.67% 

.70 

. 

2.70 

3.60 

— 

.60 

.70 

.60 

.70 

.‘so 

.70 

.76 

.76 

.86 

2.76 

2.76 

3.26 

iize 

2160 

.65 

.77% 

.66 

.72% 

.80 

.90 

.96 

.80 

.80 

.95 

3i00 

3.10 

2.76 

2.86 

3.16 

.76 

.76 

.56 

.65 

.90 

1.121 

1.00 

1.05 

.80 

.85 

1.05 

1.40 

3.35 

3.40 

2.60 

3.00 

3.50 

4.35 

.80 

1.06 

....... 

...... 

..—s. 

.90 
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SWEKT  POTATOES 
Std..  Na  X  Dry  Pkek- 
No.  2% 

No.  - 

Std.,  Na  2.  Symp  Pack — 

No.  2% - 

No.  t - 

No.  10 _ 

TOMATOES 

Fancy,  No.  2™-~— — — — 
No.  2^ 

Na  S 
Na  10 


Baatem 
Low  High 


.70  .70 

.82>4  .87^! 


Central 
Low  Hifirh 


West  Coast 
Low  Risk 


CANNED  FEUm— OaMttnnad 


Bastem 
Low  High 


Central 
Low  High 


2.00 


2.76 

.75  . 

.97  1.00 

i~2i  fio 


1.00 

1.25 


1.05 

1.35 


1.20 

1.50 


1.20 

1.50 


FRUITS  FOR  SALAD 

Fey.,  No.  2V4 _ 

Na  10 _ 


Ex.  Std..  No.  1 - 

No.  2  - - 

No.  2%  - 

No.  2  - - 

No.  10  - 


Std..  No.  1 . . 

No.  2  - 

No.  2%  - 

No.  2 


.72Vj  .75 

1.06  1.26 


.47Vj  .55 

.70  .80 

1.00  1.10 


SelMPaek 

.95  1.05 

1.32Vj  1.37% 

iTlS  4!26 


No.  10  - 

TOMATO  PUREE 

Std.,  No.  1.  Who.  St.  1.04.. 

No.  10 - - 

Std..  No.  1.  Trim  1.026 - 

No.  10  . - . 


S.S6  3.60 

.42%  .50 

.64  .70 

.93%  1.00 
1.07%  1.15 
3.10  3.25 


.42  . 

3.25  . 

.40  . 

2.00  . 


3.40  3.50 

.45  .50 

.62%  .70 

.85  .95 


2.76  2.85 

With  pore# 

.62%  .65 

.72%  .75 

.87%  .87% 


TOMATO  JUICE 

Na  1  . . . 

No.  2  - - 

No.  10  - - 

turnip  greens 

No.  2  . 

No.  2%  . . 

No.  10  - 


APPLES 


.40 

.65 

2.50 


.76 

.95 

3.20 


.45 

.70 

3.00 


1.00 

3.25 


3.00 

3.40 

2.85 

2.85 

.35 

2.25 

.50 

3.50 

3.35 

3.40 

xli? 

Oo 

.45 

.70 

3.00 

.50 

.75 

3.25 

.47% 

.65 

2.75 

.57’ 

.75 

3.00 

.66 

.85 

2.90 

.67% 

.90 

3.00 

— 

Canned  Fruits 


BLACKBERRIBB 

Std.,  Mo.  S- 

No.  2 _ 

Mo.  10,  water....... _ ... 

Na  2,  Preaeryad...,-...-..^. 
No.  2,  Symp....^..... _ .... 

BLUEBERRIES 

CHERRIES 

Std.,  Red,  Water,  No.  2 _ 

Std.,  Whita  Symp,  No.  2 _ 

Elz.  Std.,  Preserred,  No.  2. 
Red  Sour  Pitted,  No.  2....... 

Red  Sour  Pitted,  No.  10 _ 

R.  A.,  Fey.,  No.  2% . . 

Choice,  No.  2%__ . . 

Std.,  No.  2% . . 

GOOSEBERRIES 

Std.,  No.  2. _ 

No.  10  _ _ _ 

RASPBERRIES 

Black,  Water,  No.  X.......... 

No.  10  . . . . 

Red,  Water,  No.  2.............. 

No.  10 . . . . 

Black,  Symp,  No.  2............... 

Red,  Symp,  Mo.  2 . 

STRAWBERRIES 

Ehc.  Prea.,  No.  1 _ ........... 

No.  2  _ 


....  1.66 

...  6.76 


1.86 

7.00 


1.25 

6.15 


1.00 

5.75 


1.20 

6.00 


West  Coast 

Low 

High 

2.45 

2.60 

8.76 

1.20 

1.60 

A76 

A76 

3.00 

3.26 

2.80 

8.10 

2.70 

1.55 

1.70 

. 

7.26 

8.00 

1.45 

1.60 

2.10 

7.25 

7.60 

7.00 

7.60 

7.60 

2.10 

7.25 

7.50 

7.60 

1.76 

1.60 

1.60 

2.65 

2.65 

So.  10,  water . . . . 

No.  10,  sUndsrd  heavy  pack.... 
Na  10,  fancy  heavy  paek_~. 

2.60 

2.76 

2.90 

3.16 

— .... 

No.  2  . 

. 

.  3.00 

3.60 

Std.,  Water,  No.  10.. . . 

.  . 

APPLE  SAUCE 

.60 

.70 

Canned  Fish 

2.90 

3.26 

.66 

2.76 

HERRING  ROE 

10  ox.  . . 

No.  2.  17  ox. . . 

APRICOTS 

2.00 

1.85 

.  1.60  1.60 

_  1.36  1.76 

.  1,65 

No.  2.  19  OB . . 

Na  2Vf,’  Std - - — 

.  1.45 

1.55 

GRAPEFRUIT 

8  o*.  . . — 

No.  2  - 

GRAPEFRUIT  JUICE 

No".  200  — 

No.  I  — - - 

PEARS 

Keifer,  Std.,  No.  2% - 

No.  10  - 

Choice,  No.  2%.~.....~~.«~. 

No.  10  - 

Bartlett.  Fancy.  Mo.  2%.......... 

Choica  Na  2% - 

Std..  No.  2% . . 

No.  10.  Water...^.. — ™.. 

No.  10,  Symp . . 

No.  10  Pie,  S.  P - 

PEACHES 

Fey..  Y.  C..  Na  2% - 

Choice.  No.  2% . . 

Std..  No.  2%....- . . 

Ex.  Std..  Slia  Yel.,  No.  1  TalU 
Seconds.  Y^,  No.  2% 

No.  10,  Fancy . . . — — ... 

Peeled.  No.  10.  Solid  Pack . 

PINEAPPLE 

Hawaiian.  Slia,  Fancy,  No.  2„ 

No.  2%  - - - - 

Std.,  No.  2 _ 

No.  2%  - 

Sliced,  Standard,  No.  10....__- 
Sbr^ded.  Symp,  No.  10....«- 
Crashed,  Ex.  Std.,  No.  10 . 


PINEAPPLE  JUICE 

Buffet . . 

No.  211  _ 

No.  2- 
No.  2% 

46  os . 

No.-  10  _ 


Florida 

.50  . 

.97%  1.00 
2.80  2.90 


California 


1.00 

2.76 


1.05 

3.10 


5 


.44 

.45 

.37 

.44% 

.54 

.55 

.48 

.60 

.60 

.66 

.55 

.60 

.67% 

.76 

.67% 

.72% 

».00 

1.90 

2.12% 

.62%  .65 

.75  .80 

2.12%  2.32% 


Flats.  1  lb.. 

lb . 

lb . 

OYSTERS 


Std.,  4  os. . 

6  os.  ........... 

8  os.  _ ..... 

10  os.  ........ 

Selects,  6  os... 

SALMON 


6.60 

3.25 

1.95 


.95 

1.00 

1.90 

2.00 


6.50 

3.25 

1.95 


1.05 

1.10 

2.10 

2.20 


Southern  Northwest  Selects 

.90  .  . 

.95  . 

1.80  . 

1.90  . 


1.15 

1.50 


1.25 

1.75 


_  1.86  1.86 


1.85  1.90 

1.70  . 


1.90 

1.90 

1.70 

1.75 

1.55 

1.56 

••••••• 

4.00 

6.76 

6.00 

— 

3.16 

3.60 

1.70 

1.80 

1.45 

1.65 

1.36 

1.46 

— 

1.02% 

1.85 

1.20 

6.80 

6.26 

— 

1.70 

. . 

2.00 

. 

1.46 

1.50 

1.86 

6.86 

Red  Alaskas,  Tall.  No.  1.. 

Flat.  No.  % . . 

Cohoes,  Tall,  No. 

Hat,  Na  1.... - ........... 

No.  %  - 

Pink.  Tall.  No.  1 _ 

Flat,  No.  % - 

Sockeye  Flat,  No.  1......... 

No.  %  - - 

Chums,  Tall,  Na  1......... 

Medium,  Red.  Tall . . 

SHRIMP 


No.  1.  Small . 

No.  1.  Medium... 
No.  1.  Large . 


1.40 

1.45 

1.50 


SARDINES  (Domestic),  Per  Case 


%  Oil.  Key . . . . 

%  OU.  Keyless... _ _ _ 

%  Oil,  Tomato,  Carton........ 

%  Oil,  Carton.......»..»....... 

%  Mustard.  Keyless - ......... 

Calif.  Oval  No.  1,  24’s............. 

Calif.  Oval  No.  1.  48’s . . 


3.35 

2.80 


3.60 

2.70 


2.80 

3.'70 


2.35 

1.66 

2.20 


2.50 

1.70 


1.10 

.86 

8.60 

2.26 

1.00 

1.80 


1.15 


1.06 

2.20 


Southern 
1.30  1.35 

1.35  1.40 

1.45  1.50 


.60 

.82% 

1.20 

1.66 

2.76 

1.60 


TUNA  FISH,  Per  Case 

Fey.,  Yel.,  la,  24’a _ 

Fey.,  Yel.,  Is,  48’s. 

%s  - 

%s . . 

Light  Meat,  ls._.. 

IS _ 


1.66  1.70 

3.26  3.40 


_  6.70 

10.60  11.46 


6.76 

8.90 


6.30 

4.16 


9.60  10.66 
6.26  6.76 

8.66  3.96 
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WANTED  and  FOR  SALE 

This  is  a  page  that  must  be  read  each  week  to  be  appreciated.  You  are  unlikely  to  be  interested  every  week  in  what 
is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept, 
your  opportunity  and  money  are  lost.  Rates  upon  application. 


FOR  SALE  — MACHINERY 


FOR  SALE — Copper  and  Aluminum  Cooking  Kettles;  Retorts; 
Labelers;  Fillers;  Filters  and  Filter  Presses;  Tanks;  Pumps; 
Mixers;  Hydraulic  Presses,  etc.  Send  for  complete  bulletin. 
What  have  you  for  sale?  We  buy  for  cash.  Consolidated 
Products  Co.,  Inc.,  18-20  Park  Row,  New  York,  N.  Y. 


SEWAGE  OR  DISPOSAL  PLANTS— State  laws  require 
proper  disposal  of  sewage,  such  as  tomato  skins,  pea,  corn  and 
other  wastage.  We  have  what  you  want — ^write  us.  A.  K. 
Robins  &  Co.,  Inc.,  Baltimore,  Md.  Manufacturers  of  Canning 
Machinery. 


FOR  SALE — Apple  Sauce  Canning  Equipment,  Paring 
Machines,  Cookers,  Washers,  Fillers,  various  Conveying  equip¬ 
ment,  etc.  In  good  condition.  The  Quaker  Maid  Co.,  Inc., 
Brockport,  N.  Y. 


FOR  SALE — 6  Tuc  Huskers,  good  condition;  2  Berlin  Double 
Batch  Mixers;  2  Berlin  Blending  Tanks;  the  Blending  Tanks 
and  Double  Batch  Mixers  were  used  one  season.  2  Berlin  Rotary 
Sanitary  Pumps  used  only  one  week.  All  Berlin  machinery  for 
sale  at  a  bargain.  Roxanna  Canning  Co.,  Waynesville,  Ohio. 


FOR  SALE — 1  No.  2  Peerless  Rotary  Exhauster;  1  No.  2  or 
No.  10  Hawkins  Universal  Exhauster;  3  Retorts  39^"x69%", 
(inside  measurements) ;  4  Rebuilt  Tuc  Huskers;  1  Monitor  Pea 
Washer;  8  Left-hand  Sprague  No.  5  Cream  Style  Corn  Cutters. 
Address  Box  A-2281  c/o  The  Canning  Trade. 


FOR  SALE — 100  Station  Wescott  Merry-go-round  Tomato 
Peeling  Table  in  good  condition.  Address  Box  A-2290  c/o  The 
Canning  Trade. 


FOR  SALE — Two  Sprague  Universal  Corn  Cutters,  belt 
driven,  1935  model,  with  heads  for  cutting  both  Whole-grain 
and  Cream-style  corn,  complete  with  tools  and  parts.  These 
machines  have  cut  less  than  10,000  cases  each.  Also  one  Sprague 
Universal  Corn  Cutter,  belt  driven,  1936  model,  with  Whole- 
grain  cutting  heads  only,  complete  with  tools  and  parts.  Also 
one  Robins  Twin-Screw  Whole-grain  Corn  Flotation  Washer, 
used  two  seasons.  Also  1  Robins  late  type  Whole  grain  Corn 
Silker  with  high-speed  motor-driven  fan.  Also  1  Huntley  Rod- 
Reel  Washer  with  screens  spaced  for  Whole-grain  Corn  cleaning. 
Address  Box  A-2293  c/o  The  Canning  Trade. 


FOR  SALE — 6  round  modern  Retorts,  inside  measurements 
06  inches  deep  by  32  inches  in  diameter.  All  in  perfect  working 
condition;  will  last  a  life  time.  You  can  have  all  or  any  number 
you  want.  $50.00  each  F.  O.  B.  Monmouth,  Maine.  Heart  of 
Maine  Packing  Co.,  8  Prescott  St.,  Lewiston,  Me. 

FOR  SALE — American  Utensil  Company  double  tube  Vacuum 
Heater,  length  12  feet.  All  contact  parts  nickel  alloy.  Ex¬ 
cellent  condition.  Also  three  80  gallons  Aluminum  Jacketed 
Kettles.  Address  Box  A-2296  c/o  The  Canning  Trade. 

FOR  SALE — One  Ayars  Pea  Filler  for  No.  2  cans,  very  good 
condition;  also  one  Ayars  8-Valve  Tomato  Juice  Filler,  prac¬ 
tically  new  condition.  Address  Box  A-2298  c/o  The  Canning 
Trade. 


FOR  SALE — Olney  Duo  Washer.  Thoroughly  rebuilt  and 
guaranteed.  Geo.  J.  Olney,  Westernville,  N.  Y. 


FOR  SALE — 2  500-gallon  Cooper  Jacketed  Kettles;  2  75- 
gallon  Copper  Jacketed  Kettles,  with  agitators;  Pulley  Drive; 
Clipper  and  Monitor  Cleaners,  Monitor  Graders;  Blancher; 
Ayars  and  Hansen  Fillers  for  peas  or  whole  grain  corn;  Corn 
Conveyors;  Sprague  No.  7  Silker;  Rod  Washer;  Sprague  and 
Tuc  Huskers;  Tuc,  Morral  and  Sprague  Cutters;  Bean  Cutters; 
Tomato  Scalders;  Fillers;  Open  Kettles;  Crates;  A  &  B  and 
Wonder  Cookers;  Cranes;  Labelers;  Boilers;  Motors;  Pumps. 
William  T.  Howeth,  Lewes,  Del. 


WANTED  — MACHINERY 


WANTED — Monitor  Cherry  Pitter,  give  history,  condition  and 
full  specifications  in  reply.  Address  Box  A-2299  c/o  The 
Canning  Trade. 


FOR  SALE  — SEED 


FOR  SALE — Mary  Washington  Asparagus  Roots;  large, 
strong,  one  year  crowns,  ideal  for  commercial  plantings. 
Write  for  sample  and  price.  Geo.  R.  Pedrick  &  Sons,  Pedrick- 
town,  N.  J. 


FOR  SALE— PLANTS 


FOR  SALE — Tomato  Plants  ready,  starting  May  1st.  Write 
for  prices.  W.  L.  Harris,  Fort  Pierce,  Fla. 


FOR  SALE  — FACTORIES 


FOR  SALE — Preserve  and  Pickle  plant,  in  continuous  opera¬ 
tion  since  1868.  Well  equipped,  light  and  conveniently  located. 
The  W.  M.  Spencer  Sons  Co.,  Cincinnati,  Ohio. 


FOR  SALE — Fully  equipped  Canning  Factory  located  at 
Centreville,  Maryland,  Queen  Anne  County.  Two  story  frame 
building  75x150  feet,  first  floor  cement  construction.  Railroad 
siding.  Separate  boiler  building,  with  one  Erie  horizontal  Boiler 
250  H.  P.  practically  new  and  two  International  Boilers  of  125 
H.  P.  each,  both  in  fine  condition.  Two  Copper  Vacuum  Pans 
heavily  constructed,  one  1000  gallons  capacity,  one  650  gallons. 
One  Indiana  and  one  Sprague  Tomato  Pulper.  Two  Scalders. 
Two  Rotary  Washers.  Processing  Kettles.  Exhaust  Box.  75 
H.  P.  Steam  Engine.  Six  inch  free  running  well.  Electric 
Motors,  Water  Pumps,  etc.  Will  sell  vacuum  pans  separately. 
Scaramelli  &  Co.,  Inc.,  192  Franklin  St.,  New  York  City. 


FOR  SALE — Mr.  Canner,  do  you  want  a  perfect  location :  The 
Heart  of  Maine  Packing  Company,  located  at  South  Monmouth, 
Maine,  is  for  sale.  It  will  surely  interest  any  canner  looking 
for  a  fine  opening  for  new  or  branch  location.  For  full  par¬ 
ticulars  write  to  the  Heart  of  Maine  Packing  Co.,  8  Prescott  St., 
Lewiston,  Me. 


HELP  WANTED 


WANTED — Superintendent  by  Eastern  Canning  Factory 
packing  tomato  products.  Must  be  experienced  in  modern 
methods  and  capable  of  installing  and  maintaining  equipment. 
Factory  in  operation  five  to  six  months  each  year.  State  age, 
education,  experience  past  10  years  and  salary  expected. 
Application  confidential.  Address  Box  B-2292  c/o  The  Canning 
Trade. 
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SITUATIONS  WANTED 

WANTED — Position  as  Superintendent  or  Food  Chemist. 
Nine  years  technical  experience  in  canning  plant  and  laboratory 
work  as  food  chemist  and  supervisor.  Employed  at  present  but 
desire  change  to  a  smaller  city.  Address  Box  B-2282  c/o  The 
Canning  Trade. 

POSITION  WANTED — ^As  Manager.  16  years  operating 
group  plants.  Now  connected  with  one  of  largest  plants  in 
South.  Reference  from  present  and  former  employers.  Desire 
location  in  the  West.  Address  Box  B-2274  c/o  The  Canning 
Trade. 

POSITION  WANTED — As  Superintendent  of  canning  plant 
by  man  of  38  with  15  years’  experience.  Can  build,  equip  and 
pack.  Familiar  with  peas,  stringless  beans,  sugar  corn,  lima 
beans,  tomatoes  and  spinach.  Understand  held  work  thoroughly. 
Best  references.  Address  Box  B-2272  c/o  The  Canning  Trade. 

POSITION  WANTED — Superintendent  of  production,  ma¬ 
chinist,  plant  installer.  20  years  experience  in  the  canning 
business.  Address  Box  B-2288  c/o  The  Canning  Trade. 

WANTED — Position  by  Chemist-Technologist.  Seven  years 
experience  canning  and  preserving  fruits  and  vegetables;  also 
condiments,  extracts.  Available  for  research,  development,  con¬ 
trol.  Change  to  large  or  moderate-size  city  desired.  Address 
Box  B-2294  c/o  The  Canning  Trade. 

POSITION  WANTED — College  graduate  with  a  Master  of 
Science  degree  (December  1936)  in  fruit  and  vegetable  culture, 
with  a  broad,  general  education  in  subjects  related  to  canning; 
who  is  a  qualified  (major  can  company  trained)  sanitary  can 
inspector;  with  a  knowledge  of  tin  plate  manufacture,  would 
like  to  make  contact  with  a  canning  plant  where  his  various 
abilities  would  be  of  use.  Can  do  general  control  work  in  both 
field  and  cannery,  the  usual  chemical  analyses,  etc.,  and  what¬ 
ever  research  is  desired.  Now  employed  but  desires  to  change. 
Address  Box  B-2297  c/o  The  Canning  Trade. 


SMILE  AWHILE 

There  is  a  saving  grace  in  a  sense  of  humor 
Contributions  Wslcome 


FOUND  AT  LAST 

The  harassed  looking  man  was  being  shown  over 
some  works. 

“That  machine,”  said  his  guide,  “does  the  work  of 
30  men.” 

The  man  smiled  glumly. 

“At  last,”  he  said,  “I  have  seen  what  my  wife  should 
have  married.” 

And  the  Germans  named  their  ships  after  jokes  so 
the  English  wouldn’t  see  them. 

MAY  HAVE  KNOWN  HIM 

“Bill,”  the  poet  gasped  to  his  friend,  “I  wrote  a  poem 
about  my  little  boy  and  began  the  first  verse  with  these 
words : 

“  ‘My  son,  my  pigmy  counterpart.’  ” 

“Yes,  yes?” 

The  poet  drew  a  newspaper  from  his  pocket. 

“Read!”  he  blazed.  “See  what  that  compositor  did 
to  my  opening  line.” 

The  friend  read  aloud :  “My  son,  my  pig,  my  counter¬ 
part.” 

“Fresh  eggs  are  my  bread  and  butter.” 

“Say,  are  you  in  the  poultry  business?” 

“No,  I’m  a  bouncer  in  a  beer  tavern.” 

He:  You  know  you  are  not  a  bad  looking  sort  of  girl. 

She:  Oh,  you’d  say  so  even  if  you  didn’t  think  so. 

He:  Well,  we’re  squared,  then.  You’d  think  so  even 
if  I  didn’t  say  so. 

And  then  there  is  the  college  boy  who  got  extremely 
tight  drinking  punch  at  the  fraternity  dance  before  he 
was  told  there  wasn’t  any  liquor  in  it. 

EXPLANATION 

“Ah,”  said  the  customs  officer,  finding  a  bottle  of 
White  Horse,  “I  thought  you  said  there  were  only  old 
clothes  in  that  trunk.” 

“Aye,  that’s  my  night  cap.” 

“Yes,  the  bullet  struck  my  head,  went  careening 
into  space,  and — ” 

“How  terrible!  Did  they  get  it  out?” 

THE  DEAREST  WIFE 

“My  dear!  I  had  to  dine  out  tonight,  and  can’t  re¬ 
member  for  the  life  of  me  with  whom — all  I  know  is, 
they  were  dull.” 

“You  were  dining  with  me,  dearest,  but  don’t 
bother!” 
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WHERE  TO  BUY 


the  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 
Consult  the  advertisements  for  details. 


ADHESIVES. 

Commercial  Paste  Co.,  Columbus,  Ohio. 

F.  G.  Findley  Co.,  Milwaukee,  Wis. 

ADIUSTERS  for  Detachable  Chains. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 


AGITATORS 

Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohio. 


BASKETS,  Picking. 

Planters  Mfg.  Co.,  Portsmouth,  Va. 

Riverside  Manufacturing  Co.,  Murfreesboro,  N.  C. 
Baskets,  Wire,  Scalding,  Pickling,  etc.  See 
Cannery  Supplies. 

BEAN  SNIPPER.  Green  String. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y, 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BEET  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  I. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N  Y. 

Hansen  Gang.  Mchy.  Corp.,  Cedarburg  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

BELTS,  Carrier,  Rubber,  Wire.  Etc. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

La  Porte  Mat  and  Mfg.  Co.,  La  Porte,  Ind. 

A  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


BELT  LACING 

Flexible  Steel  Lacing  Co.,  Chicago,  Ill. 


BLANCHERS,  Vegetable  and  Fruit. 

Ayars  Machine  Co.,  Salem,  N.  I. 
Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


BOILERS  AND  ENGINES,  Steam. 

Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
A  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


BOOKS,  on  Caniting,  Formula,  Etc. 

A  Complete  Course  in  Canning. 

How  to  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

All  published  by  The  Canning  Trade,  Baltimore. 

BOX  (Corrugated)  SEALING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOXES,  Corrugated  Liner-Joint. 

David  Weber  &  Co.,  Philadelphia,  Pa. 

BOXES,  Lug,  Field,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

BOXING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Mach.  Wks.,  Westminster,  Md. 

BROKERS. 

Phillips  Sales  Co.,  Cambridge,  Md. 

BURNERS,  OU,  Gas,  Gasoline,  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CAN  MAKERS'  MACHINERY. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

CANNED  FOODS. 

Phillips  Packing  Co.,  Cambridge,  Md. 

Phillips  Sales  Co.,  Cambridge,  Md. 

CANS,  Tin,  AU  Unds. 

American  Can  Co.,  New  York  Ci^. 

Continental  Can  Co.,  New  York  City. 

Crown  Can  Co.,  Philadelphia,  Pa. 

Heekin  Can  Co.,  Cincinnati,  Ohio. 

National  Can  Co.,  Inc.,  New  York-Baltimore. 
Phelps  Can  Co.,  Baltimore,  Md. 

Phillips  Can  Co.,  Cambridge,  Md. 


CAN  TESTING  MACHINERY. 

Cameron  Can  Machinery  Co.,  Chicago,  Ill. 

CAN  WASHING  MACHINES. 
^isholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Hansen  Gang.  Mchy.  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  ^timore,  Md. 


CANNERY  SUPPUES. 

Ayars  Machine  Co.,  Salem,  N.  I. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  C^.,  Baltimore,  Md. 

CAPPING  MACHINES,  Soldering. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 
CARRIERS  AND  CONVEYORS,  Spiral. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Catsup  Machinery.  For  the  preparatory  work: 
see  Pulp  Mchy. 

CHAIN  ADJUSTERS. 

F.  Hamachek  Machine  Co.,  Kewaunee,  Wis. 

CLEANING  AND  GRADING  MACHY.,  Fruits. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

CLOCKS,  Process  Time. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CLOSING  MACHINES,  Open  Top  Cans. 

Cameron  Can  Mchy,  Co.,  Chicago,  Ill. 

CONVEYORS  AND  CARRIERS,  Canners. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
La  Porte  Mat  &  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

CONVEYOR  BELT  FASTENERS 
Flexible  Steel  Lacing  Co.,  Chicago,  Ill. 

COOKERS,  Continuous,  Agitating. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohio. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

COOLERS,  Continuous. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

COPPER  COILS,  ior  tanks. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohio. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Copper  Jacketed  Kettles.  See  Kettles,  Copper. 

CORN  COOKER-FILLERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Gang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CORN  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Gang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Moixal  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TTie  United  Co.,  Westminster,  Md. 

CORN  HUSKERS  AND  SILKERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 


CORN  SHAKERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
A.  K.  Robins  &  Co.,  Inc.,  B2dtimore,  Md. 

CORN  TRIMMERS 


Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Mach.  Corp.,  Hoopeston,  Ill. 

Sinclair  Scott  Co.,  Baltimore,  Md. 

United  Co.,  Westminster,  Md. 


Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  III. 
HAnson  CAiuiin^  MAchinory  C^rp.,  C@dArburQi  Wis 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CRATES,  Iron  Process. 


Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CUTTERS,  Vegetable,  Mincemeat,  Etc. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

DECORATED  TIN  (or  Cans,  Caps,  Etc.). 
American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Crown  Can  Co.,  Philadelphia,  Pa. 

National  Can  Co.,  New  York-Baltimore. 

DUSTS  &  SPRAYS  insect  control). 

Agicide  Laboratories,  Milwaukee,  Wis. 
Hammond  Paint  &  Chemical  Co.,  Beacon,  N.  Y. 
Rohm  &  Haase  Co.,  Philadelphia,  Pa. 


ENAMELED  BUCKETS,  PAILS,  Etc. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


ENSILAGE  DISTRIBUTORS. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 


EVAPORATING  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 


njuiAusr  soxcs. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


FACTORY  TRUCKS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


FIBRE  CONTAINERS  for  Food  (not  hermetically 
sealed). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

FILLING  MACHINES,  Can. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Gang.  Mchy.  Coip.,  Cedarburg,  Wis. 

E.  J.  Judge,  Alameda,  Cal. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


FINISHING  MACHINES,  Catsup,  Etc. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corroration,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


FORMULAS 

Griffith  Laboratories,  Chicago,  HI. 

GENERAL  AGENTS  for  BAachlnery  hlfrs. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Madiinery  Corp.,  Cedarburg,  Wis. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

GLASS  LINED  TANKS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


HYDRAUUC  CONVEYING  EQUIPMENT. 
Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Scott  Viner  Co.,  Columbus,  Ohio. 


34 


THE  CANNING  TRADE 


March  28,  19 S 8 


WHERE  TO  BUY  —  Continued 


INSECTICIDES. 

Aqicide  Laboratories,  Milwaukee,  Wis. 

Hammond  Paint  &  Chemical  Co.,  Beacon,  N.  Y. 
Rohm  &  Haas  Co.,  Inc.,  Philadelphia,  Pa. 

INSURANCE,  Canner*. 

Canners*  Exchange,  Lansing  B.  Warner,  Chicago. 
Jacketed  Kettles.  See  Kettles,  Copper. 
JACKETED  PANS,  Steam. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KETTLES,  Copiier,  Plain  or  Jacketed. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohio. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Kettles,  Enameled.  See  Glass-Lined  Tanks. 


KETTLES,  Process. 

Ayars  Machine  Co.,  Salem,  N.  I. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  111. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KNIVES,  MisceUaneous. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  HooMston,  111. 

F  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

KRAUT  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Ww. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canrung  Machinery  Corp.,  CedMburg,  Wis. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KRAUT  MACHINERY. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

LABELING  MACHINK. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Mach.  Co.,  Westminster,  Md. 

LABEL  MANUFACTURERS. 

Gamse  Litho.  Co.,  Baltimore,  Md. 

R.  I.  Kittredge  &  Co.,  Chicago.,  Ill. 

Piedmont  Label  Co.,  Bedford,  Va. 

Simpson  &  Doeller  Co.,  Baltimore,  Md. 

LABORATORIES,  lor  Analyses  ol  Goods,  Etc. 
Griffith  Laboratories,  Chicago,  Ill. 

National  Canners  Assn.,  Washington,  D.  C. 


LACING,  BELT 

Flexible  Steel  Lacing  Co.,  Chicago,  Ill. 

MILK  CONDENSING  AND  CANNING  MCHY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
MIXERS 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohio. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

OYSTER  CANNERS'  MACHINERY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  6  Co.,  Inc.,  Baltimore,  Md. 

PASTE,  CANNERS'. 

Commertial  Paste  Co.,  Columbus,  Ohio. 

F.  G.  Findley  Co.,  Milwaukee,  Wis. 

F.  H.  Langsenkamp  &  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEA  HULLERS  AND  VINERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

PEA  AND  BEAN  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Ferry-Morse  Seed  Co.,  Detroit-^an  Francisco 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Robson  Seed  Farms,  Hall,  N.  Y. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

Washburn  Wilson  Seed  Co.,  Moscow,  Idaho. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

PEA  CANNERS'  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Huntley  Manufacturing  Co.,  Brocton,  N.  Y. 

A.  K.  Robins  6  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 


PEA  VINER  FEEDERS 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

PEELING  KNIVES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEELING  TABLES,  Continuous. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PINEAPPLE  MACHINERY. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

Hansen  Caniting  Machinery  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PRESERVERS'  MACHINERY. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

Hansen  Canning  Machinery  C^rp.,  Cedarburg,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PULP  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  I. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PUMPS,  Air,  Water,  Brine,  Syrup. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SEALING  MACHINES,  Box. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SCALDERS,  Tomato,  Etc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
SEASONINGS 

Griffith  Laboratories,  Chicago,  Ill. 

SEEDS,  C^umers',  All  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Ferry-Morse  Seed  Co.,  Detroit-^an  Francisco 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Robson  Seed  Farms,  Hall,  N.  Y. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

Washburn  Wilson  Seed  Co.,  Moscow,  Idaho. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

SEED  TREATMENT. 

Bayer  Semesan  Co.,  Wilmington,  Del. 

Hammond  Paint  &  Chemical  Co.,  Beacon,  N.  Y. 
Rohm  &  Haas  Co.,  Inc.,  Philadelphia,  Pa. 

SEWAGE  DISPOSAL. 

Berlin  Chapman  Co.,  Berlin,  Wis. 

Chisholm  Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Mach.  Corp.,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SHEET  METAL  WORKING  MACHINERY. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

SIEVES  AND  SCREENS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 

SILKING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 

SPEED  REGULATING  DEVICES  (ior  Machines. 
Belt  Drives,  Etc.). 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

E.  I.  Judge,  Alameda,  Cal. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SPRAYS  &  DUSTS  (insect  control). 

Agicide  Laboratories,  Milwaukee,  Wis. 

Hammond  Paint  &  Chemical  Co.,  Beacon,  N.  Y. 
Rohm  &  Haas  Co.,  Inc.,  Philadelphia,  Pa. 
STENCILS,  Marking  Pots  and  Brushes,  Brass 
Checks,  Rubber  and  Steel  Type,  Burning 
Brands,  Etc. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Steam  Jacketed  Kettles.  See  Kettles. 

Steam  Retorts.  See  Kettles,  Process. 


STIRRERS  FOR  KETTLES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohio. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

STRING  BEAN  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SYRUPING  MACHINES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

E.  J.  Judge,  Alameda,  CaUf. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TANKS,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TANKS,  Glass  Lined,  Steel. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

TANKS,  Wooden. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  CANNING  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  (^rp.,  Cedarburg,  Wis. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  JUICE  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  111. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  PEELING  MACHINE. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  SEED. 

Ferry-Morse  Seed  Co.,  Detroit — San  Francisco 
Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Robson  Seed  Farms,  Hall,  N.  Y. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

TOMATO  WASHERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

VACUUM  PANS 

Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohio. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

VEGETABLE  CUTTERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

VINERS  AND  HULLERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

WASHERS,  Can  and  Jar. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

WASHERS,  Fruit.  Vegetable. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Scott-Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 


March  28,  1938 


THE  CANN  I  NC  TRADE 


-^WEIRTON.W.VA 


CLARKSBURG,  Wm. 


AVARS  IMPROVED  UNIVERSAL  TOMATO  FILLER 


also  For  Cut  Strinq  Beans 


For  Filing  Whole  Tomatoes. 


Measures  each  can  full  alike  with¬ 
out  crushing. 


Measured  amount  of  juice  deliver¬ 
ed  in  empty  can. 


Shaker  Fruit  adjusting  plate 


Compression  adjustment. 


Can  adjust  to  any  weight  desired. 


Prices  on  request. 


AVARS  MACHINE  COMPANY 

SALEM,  NEW  JERSEY 


OF  THE 

PHELPS  CAN  CO 

MANUFACTURERS  OF 

TIN  CANS 

CAPACITY  600  MILLION  CANS  PER  YEAR 

S.  MAIN  OFFICE 

>S^^ALTIM0RC  M 


1938  marks  the  TWENTY-NINTH  year  of  '^NATIONAL'S"  association 


with  the  problems  of  the  Canner.  TWENTY-EIGHT  Seasons  have 


*  V  ^ 


left  the  imprint  of  experience,  shaped  our  policies,  led  steadily  onward  ^ 


into  front-rank  production,  founded  our  Quality  ideals  and  pointed  our 

^cienl  ^ 


efforts  into  an  unfailingly  helpful  and  dependable  SERVICE  to  PACKERS. 


NATIONAL  CAN  CORPORATION 


subsidiary  of  MCKEESPORT  TIN  PLATE  CORPORATION 

EXECUTIVE  OFFICES  •  110  EAST  42nd  STREET  •  NEW  YORK  CITY 

Seles  OUicet  and  PUntt  •  NEW  YORK  CITY  *  BALTIMORE  •  MASPETH,  N.  Y  •  CHICAGO  •  BOSTON  •  DETROIT  •  HAMILTON.  OHIO 


